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Background
• This document reports industry recognised television viewing figures provided by BARB (Broadcasters’ 

Audience Research Board) - a panel of 5,100 homes providing TV measurement for the industry. 

• Analysis focuses on viewing of the following PSB channels; that is BBC One, BBC Two, ITV1, Channel 4, 
Five, BBC Three, BBC Four, CBeebies, CBBC, BBC News, BBC Parliament and BBC HD.

• Where possible, analysis of digital BBC channels (BBC Three, BBC Four, BBC News, BBC Parliament, 
BBC HD) has been included alongside analysis of the main five PSB channels. (However, it is not 
possible to add analysis of these digital PSB channels to figures relating to the analysis of particular 
programme genres on the main five PSB channels due to the structure of the BARB panel for all homes 
and multichannel homes. Different panel weights are used for analysis of programme data on the main 
PSB channels than for programmes on channels only available in multichannel homes. Therefore, where 
possible, analysis has been run separately on these digital PSB channels, and this analysis has been 
commented upon in the summary pages.)

• The majority of the analysis focuses on total annual viewing hours for genres, which shows the total 
annual hours of viewing by an average individual of a given programme genre. The proportion of viewing 
of programme genres, average weekly reach and audience share figures are also included. Most figures 
show viewing averages for all viewers aged 4+, the standard universe for BARB analysis. Peak time is 
defined as 6pm to 10.30pm. (Note: The BARB viewing figures use different datasets to the output figures 
in information pack C, which have slightly different programme classifications. The main differences are 
described in the  Background and Methodology appendix.) 

• Data is also included on Welsh language programme viewing on S4C. Note: this data has been provided 
by S4C rather than produced by Ofcom.



3

Summary: Overview of hours watched and 
weekly reach
Hours of viewing*
• While the average hours of total daily TV viewing increased by 3% between 2005 and 2009, the average 

hours of daily viewing to all PSB channels** dropped by 15% over the same period (See Figure D1): 
– the steepest decline in viewing of the PSB channels was among viewers aged 16-24, for whom viewing 

fell by 25% over the past five years (although this age group was still watching as much television overall 
in 2009 as they were in 2005);

– the smallest decrease in viewing to the PSB channels occurred among viewers in the 45-54 age group, 
who watched 8% less of the PSB channels than they did in 2005.

Weekly reach***
• Weekly reach for BBC Two remained relatively stable comparing July 2005 and July 2009, dropping by 1%. 

BBC One and Five experienced minor declines, average weekly reach falling by only 2% and 3% 
respectively. ITV1 and Channel 4 both had slightly greater declines in weekly reach, with ITV1 falling by 9%, 
and Channel 4 falling by 11%. BBC Three’s weekly reach also rose by 11% in July 2009, while BBC Four’s 
rose by 6% (See Figure D2). 

• The average weekly reach of all of the PSB portfolio channels combined**** increased by 2% from 2008  to 
2009, but the rate of increase has slowed down significantly from previous years (See Figure D3). The 
BBC’s portfolio channels, ITV channels, and Channel 4 channels all saw an annual increase of around 1%. 
Five’s portfolio channels increased their average weekly reach by less than 1% since 2008. 

*Hours of viewing is defined as the average hours of television viewed per day, either live , or recorded in the past 7 days.
** The PSB channels are defined as BBC One, BBC Two, ITV1, Channel 4/S4C, Five, BBC Three, BBC Four, BBC News, BBC Parliament, BBC HD, CBeebies and CBBC. 
***Average weekly reach is defined as the proportion of the population that watched at least 15 consecutive minutes of a channel in an average week.
****’Portfolio channels’ is comprised of the PSBs’ affiliated channels, such as ITV2, BBC Three,  E4 etc. It excludes the main five PSB channels. The actual number of 
channels that make up the PSB portfolios has increased over the years, and the proportion of people with multichannel television has also grown substantially year on year. 
Not all of these channels are PSB channels.

Overview of hours watched and reach



Source: BARB 2005 and 2009, Network
Average hours of viewing per day, all PSB channels vs. Total TV (all TV channels)

All TV viewing

PSB channels 
only

Fig D1 Average hours of daily viewing, 2005-2009

Overview of hours watched and reach 



Source: BARB

15+ minute consecutive weekly reach

Fig D2 Weekly TV reach in all homes (15+ minutes 
consecutive, all day)
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Source: BARB, all individuals 4+
Note: The actual number of channels that make up the PSB portfolios has increased over the years, and the proportion of 
people with multichannel television has also grown substantially year on year. Not all of these channels are PSB channels 
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Summary: Overview of share
• The longer-term decline in the combined share* of the main five PSB channels in all homes across the 

day continued in 2009, as this declined by 3% from 2008 to 2009 (See Figure D4). Each of the main five 
PSBs saw their share fall compared with 2008 by less than 1%; BBC One and Channel 4/S4C saw their 
share fall by 0.8%, while ITV1 fell by 0.6%. BBC Two fell by 0.4%, while Five dropped by 0.2%.

• Within peak time, all of the main five PSB channels also saw some decline in share from 2008 to 2009: 
BBC One saw the greatest decline, falling by 1% (See Figure D5). The combined share for all 
multichannels in peak time hours rose by 2% in 2009, in line with their increase the previous year.  

• The bulk of this decline in the combined share of the main five PSB channels from 2005 to 2009 
occurred in Freeview homes, where the combined share of the main five PSBs has dropped by 15% 
over this period**. In homes with cable or satellite, the combined share of the main five PSB channels 
has fell to a lesser degree; by 3% since 2005 (See Figure D6).

• Although the share of viewing to the portfolio channels*** affiliated with the main five PSBs continued to 
rise to 17% in 2009, the overall the combined share in multichannel homes of the main five PSBs and 
their portfolio channels did not continue to increase in 2009 as seen in the previous 3 years, due to a 
greater decline in the share of the main five PSB channels. That said, in 2009 combined share 
remained higher than in 2005 (72% and 67% respectively). (See Figure D7.) 

*Share of viewing is the percentage of the total viewing audience watching over a given period of time.
** The number of channels on the Freeview platform has grown over this period. 
*** These are the public service broadcasters’ portfolio channels, such as ITV2, BBC Three or E4. The number of channels that make up the PSB 
portfolios has increased over the years, and the proportion of people with multichannel television has also grown substantially year on year. Not all of 
these channels are PSB channels.

Overview of share



Source: BARB
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Source: BARB, 18:00 – 22:30

Fig D5 Peak time channel share in all homes, 1993 -
2009

Overview of share
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Source: BARB

Fig D6 Main 5 PSB channels’ share in homes with 
different television platforms, all day

Overview of share
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Source: BARB, all day, all Multichannel Individuals (4+). Portfolio channels are the PSB channels, excluding 
the main 5 PSB channels. The actual number of channels that make up the PSB portfolios has increased over 
the years, and the proportion of people with multichannel television has also grown substantially year on year. 
Not all of these channels are PSB channels

Fig D7 Broadcaster shares in multichannel homes

Overview of share
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Summary: Audience profiles

• Of the main five PSB channels in 2009, the two BBC channels had the oldest viewing profiles; viewing 
that came from viewers aged 55 or older stood at 54% for BBC Two, and 52% for BBC Two (See Figure 
D8). For both channels, this represented a shift towards viewing from viewers aged 55+ compared with 
2008, of 1% and 3% respectively.  

• BBC Parliament, BBC News and BBC Four also tended to attract an older audience;  62% of BBC 
Parliament‘s audience fell in to the 55+ age group in 2009, while 54% of BBC News’ and 51% of BBC 
Four’s audience was in this age group.

• BBC Three, Channel 4 and Five had the youngest viewing profiles in 2009; 31% of BBC Three’s viewers 
were 24 years old or younger, while 18% of Five’s and 14% of Channel Four’s viewers fell into this 
younger age group.

• Nearly a quarter of the viewing to BBC HD came from viewers in the 35-44 age group, considerably higher 
than for any other PSB channel in 2009.

• All 5 of the main PSB channels attracted a lower proportion of their viewing from viewers in the DE socio-
economic group than they did in 2008.  Five remained the channel which attracted the highest proportion 
of these viewers at 44% in 2009 (See Figure D9). 

• BBC HD and BBC Four gained the highest proportion of viewers from audiences falling in  AB socio -
economic groups; 33% and 30% respectively.

Audience profiles



Source: BARB 2009, Network
Profile data calculated on a base of all individuals 4+

Audience profiles

Fig D8 Age profile of channel viewers, 2009
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Summary: Viewing of range of programmes

• Across the whole day on the main five PSB channels, the proportion of viewing provided by 
Current Affairs has risen by 3% from 2005 to 2009, while viewing of other Factual has risen by 2% 
and viewing of Entertainment has increased by 4% over the same period (See Figure D10). 

• The genres now delivering a lower proportion of viewing across the whole day on the main 5 PSBs 
include Films, Soaps, and Children’s programming (all down 2% since 2005), and Drama (down 
1% since 2005). 

• In terms of peak time viewing on the main five PSB channels, viewing of Entertainment 
programmes increased over the past 5 years, from 14% in 2005 to 18% in 2009. The proportion of 
viewing to Current Affairs also showed an overall increase of 3% from 2005 to 2009 (See Figure 
D11). 

• The proportion of viewing to the following genres in peak time has decreased from 2005 to 2009; 
Films from 7% to 5%, Drama from 20% to 17%, and Soaps from 19% to 16%.  

Viewing of range of programmes: over time



Source: BARB, Network, main 5 PSB channels (BBC1, BBC2, ITV1, Channel 4, Five)
*Note: Network viewing excludes nations/regions programming

Proportion of viewing (%)

Viewing of range of programmes: over time

Fig D10 Proportion of network viewing of different 
genres on the main 5 PSB channels, 2005-2009, 24-
hours



Source: BARB, Network, main 5 PSB channels (BBC1, BBC2, ITV1, Channel 4, Five)
*Note: Network viewing excludes nations/regions programming

Proportion of viewing (%)

Viewing of range of programmes: over time

Fig D11 Proportion of network viewing of different 
genres on the main 5 PSB channels, 2005 - 2009, 
peak time,  (1800-2230) all individuals
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Summary: Viewing of range of 
programmes, by channel (1)
• Looking at the proportion of viewing of different genres on each of the main five PSB channels in 2009 

across the entire day shows that the genre profile of the main five PSBs varied significantly (See Figure 
D12):

– National News provided over a fifth (22%) of viewing of BBC One, a significantly higher proportion 
than for any other channel. BBC One also gained 13% of its viewing from Current Affairs 
programming, again a significantly higher proportion than for any other of the main 5 PSB channels. 

– Specialist Factual delivered 10% of viewing to BBC Two. BBC Two also achieved 16% of its 
viewing through Sport, higher than for any of the other main five PSB channels. 

– Entertainment delivered nearly a quarter of ITV1’s viewing, and was the channel’s biggest genre. 
Soaps provided nearly a fifth of the channel’s viewing, nearly double the proportion provided by 
soaps across all of the main PSBs. 

– Other Factual provided 37% of viewing to Channel 4, with a further 30% of the channel’s viewing 
provided by Entertainment programming. 

– one quarter of Five’s viewing came from Drama, over double the average across all the main PSBs. 
Just under a third (30%) of Five’s viewing came from Films, nearly triple the average across the 
main five PSBs.

Viewing of range of programmes: by channel
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Summary: Viewing of range of 
programmes, by channel (2)

• Figure D13 shows the proportion of viewing of different genres on each of the main five PSB channels in 
2009 in peak time:

– Over one fifth (22%) of viewing to BBC One was to Drama, with a further 12% to Soaps. A far higher 
proportion of the channel’s viewing came from News and Weather (17%) than for any of the other 
main 5 PSB channels. 14% of BBC One’s peak time viewing was to Current Affairs programming, 
which was also significantly higher than any other channel.

– Viewing to BBC Two was dominated by Factual. Specialist Factual provided 15% of peak time 
viewing, far more than for any other channel. A further 43% came from Other Factual programming. 
9% of peak time viewing came from Sport, also much higher than any other channel.

– Nearly one third (31%) of ITV1’s viewing came from Soaps in peak time and a further quarter came 
from Entertainment. 

– Half of all viewing of Channel 4 in peak time was for Other Factual, making it the dominant genre for 
the channel. 

– Drama was the most viewed genre in peak time for Five, providing 37% of its peak time viewing. An 
additional 24% was provided by Films; more than for any other channel.

Viewing of range of programmes: by channel



Source: BARB, Network, main five PSB channels.
* Network viewing excludes nations/regions programming.

Proportion of viewing (%)

Fig D12 Proportion of total network* viewing by 
channel, main 5 PSB channels, All individuals, 24 
hours, 2009

Viewing of range of programmes: by channel



Source: BARB, Network, main five PSB channels.
* Network viewing excludes nations/regions programming.

Proportion of viewing (%)

Fig D13 Proportion of total network viewing by 
channel, main 5 PSB channels, peak-time (1800-
2230), all individuals, 2009

Viewing of range of programmes: by channel and age
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Summary: UK/national News and Current 
Affairs
Note: As viewing of UK/national News programming is affected by events that fall within each year, it is 
useful to look at the overall longer-term trend rather than individual year-on-year shifts. 

• Between 2005 and 2009, viewing to UK/national News programming on the main five PSB channels has 
declined from 100 hours a year in 2005 to 88 hours a year in 2009 (See Figure D14): 
– the bulk of this decline has been for viewing on ITV1, where News viewing dropped by eleven hours 

from 2005 to 2009 
– viewing was down by three hours a year on BBC Two, and by one hour a year on Channel 4 and 

Five.
– viewing on BBC One remained at a higher level than for the other main PSB channels and was 

actually up by four hours a year compared with 2005.

• However, there  was an additional 10 hours of National News viewed on the PSB digital channels 
(CBBC, CBeebies, BBC3, BBC4, BBC News, BBC Parliament, BBC HD), nearly all of which was on 
BBC News (98%). 

• Overall hours of viewing to Current Affairs has increased on the main five PSB channel from 39 hours in 
2005 to 48 hours in 2009 (see Figure D15):
– viewing on BBC One has increased significantly since 2005, up to 33 hours a year in 2009 
– viewing to the genre on BBC Two and ITV1 has remained fairly consistent 

• There were an additional 2 hours of Current Affairs viewed on the PSB digital channels in 2009, again, 
most of it on BBC News. 

UK/national News and Current Affairs



Source: BARB, 2005-2009
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Summary: Nations/regions News (1)
• The average hours individuals spent viewing UK/national News and nations/regions News in 2009, varies  

by devolved nation and English regions (See Figures D16 – D17).

• In the devolved nations: 
– viewers in Scotland spent more time watching UK/national News programming than in other devolved 

nations (94 hours)
– Viewers in Northern Ireland spent the least time watching UK/national News (74 hours). In contrast, 

viewers in Northern Ireland spent a higher than average amount of time (37 hours) watching 
nations/regions News in 2009, compared to a UK average of 28 hours. 

– Viewing of nations/regions News in Wales was lower than in the other devolved nations in the data 
reported here, however within this analysis, News on S4C is included within the data on the UK/national 
news.  

• In the English regions: 
– viewing to UK/national News was highest in the South West, where it was 105 hours on average per 

individual in 2009. This region also had the highest level of viewing to nations/regions News, at 35 
hours.

– Viewing to UK/national News was also above the UK average of 88 hours in Meridian (92 hours) and 
the west (96 hours). 

– Viewing to both UK/national and nations/regions News was lowest in London* (75 and 19 hours per 
individual per year respectively).

* The demographic profile of London is substantially younger than some of the other regions and has a higher proportion of minority ethnic groups; both of 
these groups consume less television News. Therefore it is likely that the demographics of these regions are influencing the consumption figures. 

Nations/regions News
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Summary: Nations/regions News (2)

• Looking at the share of viewing of Channel 3 and BBC One evening nations/regions News programmes 
in 2009 compared to 2005 shows that across the whole of the UK, the average share of the main 
weekday evening nations/regions News fell by 3% on Channel 3 compared with 2005, but held steady 
on BBC One over the same period (See Figures D18 – D19). 

• In the devolved nations:
– on BBC One, share was down 2% in Scotland, and 3% in Wales, but up by 1% in Northern Ireland
– on Channel 3, share was down 3% in Wales and 2% in Northern Ireland, while share was increased 

in Scotland by 1% compared with five years ago

• In the English regions:
– on BBC One, share for the weekday evening regional News has remained fairly stable since 2005, 

with a 4% rise in the North East and a 4% fall in the East as the most prominent changes. Share has 
risen by 2% in Yorkshire, but dropped 2% in the North West;

– on ITV1, there have been declines in several regions compared with 2005. Share dropped by 6% in 
Meridian and in the North West, and by 5% in the Midlands and the East of England. Only two 
regions have seen a rise in share compared with 2005 – Border (where share has grown by 1%), 
and West (an increase of 3%).

Nations/regions News



Source: BARB
Note: Within this analysis, News on S4C is included within the data on the UK/national news. 

Total hours per year watched by average person

Nations/regions News

Fig D16 Total hours of viewing of UK/national News 
and BBC/Channel 3 nations News by nation, 2009
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Source: BARB
Note: ITV regions are used for this analysis, and so BBC One share does not correlate exactly with distinct BBC regional 
news programmes 
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Fig D18 Channel 3 and BBC nations News viewing 
share, 2005 and 2009



Source: BARB
Note: ITV regions are used for this analysis, and so BBC One share does not correlate exactly with distinct BBC regional 
news programmes 
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Summary: Factual, Music and Arts, 
Education and Religion (1)
• Compared with 2005, viewing to Specialist Factual and Other Factual on the main five PSBs has declined 

in 2009, although viewing in 2009 was up slightly from 2008 for both genres (See Figure D20):
– Specialist Factual:

• viewing on the main five PSBs was dominated by the BBC. Of an average of 22 hours watched in 
2009, 10 hours were watched on BBC Two and a further 8 hours on BBC One.

– Other Factual
• in 2009, viewers watched an average of 36 hours on ITV1 (up 8 hours on the previous year), 

making that channel the biggest provider of viewing to the genre. 
• viewing to the genre was up slightly compared to 2008 on Channel 4 and BBC One, though 

viewing to BBC Two, while unchanged, remained higher than both these channels.

• Just over an hour of Specialist Factual programming was watched on the BBC digital channels in 
multichannel homes in 2009; over half of this on BBC Four. An additional 8 hours of Other Factual was 
watched on the BBC digital channels, nearly 5 of which were on BBC Three, and nearly 3 were on BBC 
Four.

• Viewing to Arts programming on the main five PSBs has consistently declined since 2005, down to 1.9 
hours in 2009 compared with 5 hours in 2005 (see Figure D21). In particular:
– viewing to Arts programming on BBC One decreased to 0.3 hours, and for Channel 4 to just 0.1 

hours
– BBC Two had the highest level of Arts viewing, at 1.1 hours in 2009, but even this was only a little 

over half the level in 2005. 

• Around half an hour of Arts programming was viewed on the BBC digital channels in 2009, almost all of 
which was on BBC Four.

Factual, Music and Arts, Education and Religion,
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Summary: Factual, Music and Arts, 
Education and Religion (2)

• Viewing of Music programming on the main five PSBs has tended to fluctuate on an annual level, and 
in 2009 was up by 1.2 hours compared with 2008 (although still at a lower level than seen in 2005). 

• An additional 1.4 hours of Music programming was viewed on BBC Four, and 0.4 hours on BBC Three 
in multichannel homes in 2009.

• Viewing of Education* programming on the main five PSBs decreased to 0.5 hours in 2009, compared 
to 2.4 hours in 2005 (see Figure D22). 
– While viewing to the genre on Channel 4 has remained fairly steady in 2009 compared to 2008, on 

BBC Two it continues to fall, to just 0.2 hours in 2009, compared to 0.5 hours in 2008.

• Viewing of Religious programming on the main five PSBs has decreased by half an hour in the past 5 
years, from 3.4 hours in 2005 to 2.9 hours in 2009 (See Figure D23). However, the 2009 figure was the 
highest since 2006, largely due to an increase in viewing to the genre on BBC Two. Viewing to 
Religious programming on BBC One – the most viewed channel for the genre – has remained relatively 
stable over the past 5 years, reducing from 2.4 hours to 2.2 hours. In 2009 0.1 hours was viewed on 
the BBC digital channels in multichannel homes.

Factual, Music and Arts, Education and Religion,

*Educational programming in BARB consists mainly of Schools programmes. 
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Source: BARB 2005-2009

1.7 1.6

0.8
0.5 0.2

0.5 0.5

0.3
0.2

0.3

0

0.5

1

1.5

2

2.5

3

3.5

4

2005 2006 2007 2008 2009

Five

Channel 4

ITV1

BBC Two

BBC One

Hours per year

1.12.12.4 0.50.7

Factual, Music and Arts, Education and Religion,

Fig D22 Total hours of viewing of Education, all 
individuals,  main 5 PSB channels



Source: BARB 2005-2009
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Summary: Children’s viewing and 
programming (1)
• In 2009, the amount of television watched by an average child aged 4-15 years was 16 hours per week 

(See Figure D24).  

• However, the proportion of children’s viewing of all programming going to the main five PSB channels 
has declined steadily over the past five years, falling from 51% in 2005 to 36% in 2009 (See Figure 
D24). Between 2005 and 2008, there was a gradual increase in the proportion of viewing to the BBC 
digital channels, but this has levelled out at 10%. In 2009, 54% of children’s viewing went to commercial 
multichannels, up from 42% in 2005.

• Looking at viewing of Children’s programming by children (Figure D25) also shows the proportion of 
viewing going to the main five PSBs has fallen steadily over the past five years, from 29% in 2005 to 
10% in 2009. For the past three years, the proportion of children’s viewing to the Children’s genre on 
CBeebies and CBBC has held steady at 27%, up from 20% in 2005. There has been an increase in the 
proportion of viewing to the commercial children’s channels over the past 5 years, from 51% in 2005 to 
63% in 2009. 

• Among children in multichannel homes, there has been a decline in total viewing by children to 
Children’s programming on the PSB channels over the past five years, falling from 88 hours in 2005 to 
82 hours in 2009 (See Figure D26). Within this, viewing to the main five PSBs has fallen every year; 
from 37 hours in 2005 to 19 hours in 2009. Viewing to CBBC and CBeebies combined has remained 
stable from 2007 to 2009, at just over 60 hours, with an increase from 51 hours in 2005.

Children’s viewing and programming
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Summary: Children’s viewing and 
programming (2)
• Of children’s viewing of any genre on the main 5 PSB channels, the proportion going to Children’s 

programming has declined consistently since 2005; from 15%  to 8% in 2009 (See Figure D27). The 
genres where the proportion of children’s viewing has increased since 2005 are Entertainment (up from 
17% in 2005 to 23% in 2009) and other Factual (up from 14% in 2005 to 17% in 2009). 

• Looking at the proportion of children’s viewing of Children’s genre programming by sub-genre across 
individual channels in 2009 shows that  (See Figure D28):
– The most viewed sub-genre viewed on BBC One was Factual programming (35% of children’s 

viewing to the Children’s genre.) Drama was the second biggest sub-genre (28%)
– CBBC had a relatively similar breakdown of viewing to BBC One, although Drama was the most 

viewed sub-genre, (34%) and Light Entertainment/Quizzes providing more viewing than Drama (28% 
vs. 19%).  

– Compared to BBC One, a higher proportion of viewing on BBC Two was to pre-school programming 
(15%). Again Factual (26%) was the most viewed subgenre. 

– Approaching half  (45%)of all children’s viewing to Children’s programming on ITV1 was to Cartoons, 
and it was the channel where the genre was most dominant. In addition, over a fifth (22%) was to 
“miscellaneous children’s programming” (most of which was for Toonattik, a weekend morning 
magazine strand which incorporates a lot of animated content).

– Almost half (47%) of children’s viewing to the Children’s genre on Channel 4 was to Pre-school 
content, with most of the remainder divided between Cartoons (20%) and Factual (26%). 

– On Five and CBeebies, the vast majority of viewing was to Pre-school programmes (78% and 85% 
respectively).

Children’s viewing and programming



Source: BARB 2005-2009, all children 4-15

Proportion of weekly viewing (%)

15.615.515.8
Total weekly hours of viewing 
by average child16.2 16.0

Children’s viewing and programming

Fig D24 Children’s total weekly viewing, by channel 
type



Source: BARB 2005-2009, all children 4-15, Children’s genre only

Proportion of weekly viewing (%)

4.03.73.9
Total weekly hours of viewing 
by average child4.3 4.3

Children’s viewing and programming

Fig D25 Children’s weekly viewing of Children’s 
genre programming, by channel type



Source: BARB 2005-2009, all children 4-15 in multichannel homes, Children’s genre only
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Source: BARB 2005-2009, Network, main five PSB channels, all children 4-15, 24 hours

Proportion of viewing (%)

Children’s viewing and programming

Fig D27 Children’s viewing, by genre, on the main 5 
PSB channels



Source: BARB 2009, Network, main five PSB channels, children 4-15, 24 hours

Proportion of viewing (%)

Children’s viewing and programming

Fig D28 Children’s viewing, by genre, on the main 5 
PSB channels, by channel, 2009



Source: BARB 2009, all children 4-15, 24 hours
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Summary: UK Drama, UK Soaps, Sport and 
UK Situation Comedy (1)

• Viewing of UK Drama on the main five PSB channels was at 64 hours for the average individual in 2009, 20 hours 
less than in 2005, and 11 hours less than in 2008 (See Figure D30).
– of the average 64 hours of UK Drama viewed on the main five PSBs in 2009, 61 hours was to Drama on BBC 

One and ITV1. The bulk of the decline has been to Drama on ITV1, which has fallen by 14 hours compared 
with 2005. Viewing of Drama on BBC One has fallen by 4 hours compared with 2005.  

– there were also 3 hours of UK Drama viewed on the BBC digital channels in multichannel households in 2009, 
2 hours of which were on BBC Three.

• Viewing of UK Soaps on the main five PSB channels has also fallen over the past five years, falling from 88 hours 
on average in 2005 to 64 hours in 2009 (See Figure D30).
– again, the bulk of this decline has been on ITV1, where the average viewing per year to UK Soaps has fallen 

from 57 hours in 2005 to 41 hours in 2009. 
– two hours of UK Soaps were watched by an average individual on BBC Three in multichannel households in 

2009.

• Levels of Sport coverage and viewing varies considerably year on year, according to events within in the year, e.g. 
whether particular sporting events have taken place.  Viewing of Sport on the main five PSBs in 2009 stood at 55 
hours, the lowest level over the past five years (See Figure D31). However it should be noted that there were 
fewer major events in 2009, i.e. no World Cup in either rugby or football, and no Olympic Games. 

• On average, 7 hours of UK Situation Comedy was viewed by an individual on the main five PSB channels in 2009, 
the majority of which was on BBC One (5 hours) (See Figure D32). This represents a 3 hour decline since 2005:
– the bulk of the decline was on BBC One
– there was a slight increase in viewing to UK situation comedy on ITV1 compared with 2005
– there was also 1 hour of UK Situation Comedy watched on the BBC digital channels in multichannel  

households in 2009, most of which was on BBC Three.

UK Drama, UK Soaps, Sport and UK Situation Comedy



Source: BARB 2004 - 2008
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Source: BARB 2005-2009
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Source: BARB 2005 - 2009
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Summary: Non-linear viewing via time-shifting
• This section looks at the proportion of viewing  that was time-shifted in 2009 among all individuals with 

Digital Video Recorders (DVRs). Time-shifted viewing is defined in BARB analysis as viewing of 
programmes recorded and subsequently played back within seven days, as well as viewing after pausing 
or rewinding live TV. Viewing outside the seven day window is not accounted for, so the proportion of time-
shifted viewing could be higher in reality. 

• Six per cent of all viewing on the main five PSB channels amongst all individuals was time-shifted in 2009; 
this has increased from 2% of all viewing in 2006* (See Figure D33).

• In 2009, time-shifted viewing accounted for approximately 15% of all viewing on the main five PSB 
channels amongst all individuals with a DVR (see Figure D34).  Over half (52%) of measured time-shifted 
viewing to the main PSB channels was played back the same day as recorded – this figure included 
viewing to programmes viewed after pausing or rewinding live television.  

• Subgroup analysis among all individuals with a DVR on the proportion of time-shifted viewing on the main 
five PSB channels shows that:
– for adults aged 16-34 with a DVR in the home, 20% of viewing to the main five PSB channels was time-

shifted. While for adults aged 55 and over, 12% of viewing was time-shifted.  
– those in AB (17%) and C1 (16%) socio-demographic groups had a higher proportion of their viewing to 

PSB channels come through time-shifted viewing than those in C2  (13%) or DE (14%) groups.
– Sky+ owners time-shifted a greater proportion of their viewing in 2009 (18%) than those with Freeview

DVRs (12%) or V+ (14%). Note: this could be related to a number of factors, e.g. Sky+ has existed for 
longer than other DVRs and therefore Sky+ owners may be more sophisticated users; they may have 
more content at their disposal; or socio-demographic or attitudinal factors. 

* 2006 was the first full year when DVR use across all platforms was recorded, therefore data before this time is not reported here.

Non-linear viewing via time-shifting
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Source: BARB 2009, all individuals with DVRs, main 5 PSB channels

Non-linear viewing via time-shifting

Fig D34 Proportion of Live vs. time-shifted viewing by 
channel, main 5 PSB channels, 2009
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Summary: Public service text services
The public Teletext service was a designated public service broadcaster, as set out in the 2003 Communications 
Act. The licensee, Teletext Ltd, provided text pages behind the analogue broadcasts of ITV1, Channel 4 and the 
digital terrestrial channel 100. The licensee also operated other digital services, such as Teletext Holidays and the 
services behind the digital broadcasts ITV1 and Channel 4, outside of the scope of the licence.  However, on July 
16 2009, the Daily Mail & General Trust plc (DMGT) announced its intention to hand back its PSB licence and shut 
down both the PSB analogue and PSB Digital Terrestrial Television service. Teletext Ltd ceased to provide these 
services in December 2009, and its licence was revoked by Ofcom in January 2010.  For more detail on the remit of 
the public service text services, see PSB Annual Report 2010, Annexes – Information Pack F.

Public services text services

• The long-term decline in average weekly reach* of TV Text services on ITV1, Channel 4 and Five levelled out 
in 2008 and 2009 (See Figure D35). 

• In 2009, Teletext services on ITV1 gained an average weekly reach of 1.9m individuals. 

• After declining between 2005 and 2007, the average weekly reach of text services on BBC One and BBC 
Two increased in 2009, reaching just over 3m people per week on the former – the highest level since 2005.

• Analysis looking at the use of text services in by channel by television platform** shows that for all five of the 
main PSB channels, the highest number of individuals accessing these services were doing so through an 
analogue terrestrial signal – nearly 1.5m for of BBC One (See Figure D36).

• For all channels, TV public text services were more heavily used through the digital terrestrial platform than 
through digital satellite, while use of TV Text through digital cable was minimal.

*The number of people who use text services for at least three consecutive minutes in a week between 2005 and 2009. Analysis does not include channel 
100.
**This analysis looks at use of the text services through a particular platform, regardless of what other platforms they may have access to within the 
household.



TV Text services – average weekly reach (000s)

Source: BARB
Viewing to text services amongst all individuals (reach based on 3 mins consecutive)

Figure 11.1 Weekly reach of text services Public services text services

Fig D35 Television text services: average weekly reach, 
2005 - 2009
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TV Text services – average weekly reach (000s)

Source: BARB
Viewing to text services through different platform signals (reach based on 3 mins consecutive)

Fig D36 Television text services: average weekly 
reach, by platform,  2009
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Summary: S4C

• In 2009, S4C Welsh language programmes were watched for an average of 21.1 hours per year by all 
individuals in the S4C region; this is an increase on the average hours watched in 2005 (19.8 hours), 
although is lower than the average hours watched in 2008 (21.4 hours) (See Figure D37).

• The weekly reach of Welsh language programming on S4C was 17% in 2009; the lowest share achieved  
in the last 5 years (See Figure D37).

• In 2009, S4C’s share of all viewing (i.e. not just to Welsh language programming) was 2% and its share of 
peak-time viewing, which by definition is focused on Welsh language programming), was 3% (See Figure 
D38).

• Looking at the proportions of viewing of different genres on S4C in 2009 shows that Drama (including 
Soaps, series and single dramas) (22%), Sport (20%) and Current Affairs (15%) were the most-watched 
genres (See Figure D39).

S4C

The Welsh Authority has the statutory responsibility to provide S4C (analogue) and S4C Digidol (digital) services for viewers in 
Wales. Along with around 48 hours per week of Welsh language programmes at peak times, S4C analogue broadcasts re-
scheduled and live Channel 4 programmes at other times, while S4C Digidol broadcasts around 102 hours per week of Welsh 
language programmes. Details of S4C’s statutory requirements, as outlined in the Communications Act, are outlined in PSB 
Annual Report 2010, Annexes – Information Pack F. The S4C analogue service ceased broadcasting at midnight 30 March 2010 
when digital switchover process was completed in Wales. This report focuses on 2009, prior to this change. 

Viewing data are taken from the BARB measurement system, which examines S4C Welsh output as a whole, combining both 
analogue and digital, in order to provide an overall picture of the amount of Welsh programming viewed. Analysis was carried 
out based on all individuals in Wales. Data reported here were supplied by S4C, rather than produced by Ofcom. 
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Share (%)

All Hours
(0600-3000)

Peak Time
(1830-2130)

2005 3.7% 3.1%
2006 3.6% 3.4%
2007 3.0% 3.2%
2008 2.7% 3.3%
2009 2.2% 3.1%

Source: S4C/Infosys. S4C Region, All Individuals.

Fig D38 Share of viewing in Wales, all viewers, all 
hours and peak time, 2005 - 2009
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Proportion of viewing (%)

Source: S4C/BARB/Infosys (BARB). S4C Region, All Individuals.
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