
To: foodadvertising 
Subject: television advertising & food for children 
 
am very concerned that present provisions still leave far too much available 
advertising time on tv for manufacturers to appeal to children with food 
products of dubious (or even negative) value. Many parents find it difficult to 
monitor children's food for positive nutrition; it is surely unreasonable to 
expect children to be able to do this, especially on the basis of the scant 
information in a tv ad. 
 
 


