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Country profiles 
This section provides a brief overview of each of the key comparator countries used in this 
report. The profile of each country includes basic demographic and economic information 
and market data for the telecoms and broadcasting industries.  

The data in this section should provide both a context for analysing the trends described in 
this publication, and a flavour of the communications market in each of the key comparator 
countries. 

Sources used for these country profiles include: IDATE and the World Bank. 
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UK 
 
 

Basic country data 2007 

Size (km2) 243,600 
Population (m) 60.8 
Households (m) 26.1 
GDP (£bn) 1,363 
GDP per capita (£) 22,431 
 
 

Telecoms market data 

60%50%39%24%Broadband (households)

121%115%108%99%Mobile (individuals)

56%56%57%58%Fixed-line (individuals)

Penetration (%)

15.613.09.96.1Broadband connections

73.569.865.459.7Mobile subscriptions

33.733.634.134.6Fixed-line

Take-up (m)

26,93225,45924,56723,817Total

2,5602,1941,6931,270Internet

15,12213,83213,04911,971Mobile

9,2509,4329,82510,576Fixed-line

Revenues (£m)

2007200620052004
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Largest telecoms operators: Q4 2007 

17%Carphone Warehouse

24%Virgin Media

27%BT RetailBroadband

24%T-Mobile (incl. Virgin Mobile)

24%Vodafone

25%O2 (excl. Tesco Mobile)Mobile

17%Carphone Warehouse

24%Virgin Media

27%BT RetailBroadband

24%T-Mobile (incl. Virgin Mobile)

24%Vodafone

25%O2 (excl. Tesco Mobile)Mobile
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Broadcasting market data 
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52%

12.4

13.4

25.5

1,183

604
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8,796

3,242

2,302

3,252

2003

37%

43%

9.5

11.0

25.3

1,042

518

524

8,246

3,147

2,216

2,883

2002

86%77%68%58%Digital TV homes

87%78%71%61%Multichannel homes

Penetration in TV homes (%)

1,2621,2311,2531,250Total

22.219.817.614.9Digital TV homes

22.520.118.215.7Multichannel homes

25.925.825.725.6TV homes

TV take-up (m)

693650614641Advertising

570582640610Public funding

Radio revenues (£m)

10,44710,0199,8729,385Total

3,5443,4693,5483,481Advertising

2,6152,5212,4332,319Public funding

4,2884,0293,8913,585Subscription

TV revenues (£m)

2007200620052004
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France 
 
 

Basic country data  

Size (km2) 551,500 
Population (m) 63.7 
Households (m) 26.8 
GDP (£bn) 1,281 
GDP per capita (£) 20,109 
Note: Population includes French overseas territories.  
 
 

Telecoms market data 

58%48%37%26%Broadband (households)

87%81%76%71%Mobile (individuals)

45%50%53%54%Fixed-line (individuals)

Penetration (%)

15.612.79.46.8Broadband connections

55.351.548.044.5Mobile subscriptions

28.731.633.133.6Fixed-line

Take-up (m)

24,35623,34622,74721,654Total

2,9912,3251,8051,367Internet

12,99412,28011,77510,771Mobile

8,3718,7429,1669,516Fixed-line

Revenues (£m)

2007200620052004
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Largest telecoms operators: Q4 2007 

19%Free

21%Neuf cegetel

47%OrangeBroadband

17%Bouygues

35%SFR

43%OrangeMobile

19%Free

21%Neuf cegetel

47%OrangeBroadband

17%Bouygues

35%SFR

43%OrangeMobile
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Broadcasting market data 
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1,006
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2002

66%53%30%23%Digital TV homes

84%73%53%48%Multichannel homes

Penetration in TV homes (%)

1,0731,0761,0641,034Total

16.413.07.45.5Digital TV homes

20.917.913.011.3Multichannel homes

24.724.524.323.6TV homes

TV take-up (m)

458468462455Advertising

614608602579Public funding

Radio revenues (£m)

6,971 6,6476,3176,209Total

2,4022,3132,2142,192Advertising

1,2861,2551,2301,192Public funding

3,2833,0782,8732,826Subscription

TV revenues (£m)

2007200620052004
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Germany 
 
 

Basic country data, 2007 

Size (km2) 357,100 
Population (m) 82.4 
Households (m) 39.4 
GDP (£bn) 1,648 
GDP per capita (£) 19,998 
 
 

Telecoms market data 

50%38%28%18%Broadband (households)

118%104%96%87%Mobile (individuals)

66%67%67%66%Fixed-line (individuals)

Penetration (%)

19.614.710.77.0Broadband connections

97.285.479.271.3Mobile subscriptions

54.454.854.954.7Fixed-line

Take-up (m)

30,42731,03631,36631,501Total

3,2182,5172,0381,698Internet

15,47215,95615,59415,974Mobile

11,73712,56313,37313,830Fixed-line

Revenues (£m)

2007200620052004
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Largest telecoms operators: Q4 2007 

13%Arcor

14%United Internet

46%Deutsche TelekomBroadband

15%E-Plus

35%Vodafone

37%T-MobileMobile

13%Arcor

14%United Internet

46%Deutsche TelekomBroadband

15%E-Plus

35%Vodafone

37%T-MobileMobile
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Broadcasting market data 

13%

95%

4.7

35.4
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396
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2003

11%

93%

4.0

34.8

37.4

1,949

373

1,576

8,427

2,708

2,856

2,863

2002

32%27%20%15%Digital TV homes

100%98%97%96%Multichannel homes

Penetration in TV homes (%)

2,3082,2712,2182,135Total

12.210.27.65.8Digital TV homes

37.537.136.736.0Multichannel homes

37.637.737.637.6TV homes

TV take-up (m)

496465454423Advertising

1,8121,8071,7641,712Public funding

Radio revenues (£m)

9,2739,0338,8578,443Total

2,9612,8152,6882,640Advertising

3,2513,1873,1252,818Public funding

3,0613,0313,0442,985Subscription

TV revenues (£m)

2007200620052004
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Italy 
 
 

Basic country data 

Size (km2) 301,300 
Population (m) 58.1 
Households (m) 24.4 
GDP (£bn) 1,053 
GDP per capita (£) 18,114 
 
 

Telecoms market data 

41%36%30%21%Broadband (households)

154%139%123%108%Mobile (individuals)

44%45%48%50%Fixed-line (individuals)

Penetration (%)

9.98.67.04.7Broadband connections

89.880.571.562.5Mobile subscriptions

25.826.028.029.1Fixed-line

Take-up (m)

20,53020,21819,88219,325Total

2,2981,9771,4061,084Internet

10,60310,26110,2579,560Mobile

7,6297,9808,2198,681Fixed-line

Revenues (£m)

2007200620052004
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Largest telecoms operators: Q4 2007 

11%Fast Web

12%Wind

67%Telecom ItaliaBroadband

17%Wind

33%Vodafone

41%TIMMobile
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12%Wind

67%Telecom ItaliaBroadband

17%Wind

33%Vodafone

41%TIMMobile

 
 
 

 



The International Communications Market 2008 

294 

Broadcasting market data 
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2,0291,7501,3691,088Subscription
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USA 
 
 

Basic country data, 2006 

Size (km2) 9,632,000 
Population (m) 301.1 
Households (m) 116.2 
GDP (£bn) 6,902 
GDP per capita (£) 22,921 
 
 

Telecoms market data 

62%50%42%32%Broadband (households)

85%78%70%60%Mobile (individuals)

53%57%59%61%Fixed-line (individuals)

Penetration (%)

71.256.847.135.6Broadband connections

256.8233.0207.9175.5Mobile subscriptions

160.0167.5175.2177.7Fixed-line

Take-up (m)

132,965126,323121,483116,270Total

16,05812,73210,2097,807Internet

69,40362,70056,74351,037Mobile

47,50450,89154,53157,426Fixed-line

Revenues (£m)

2007200620052004

62%50%42%32%Broadband (households)

85%78%70%60%Mobile (individuals)

53%57%59%61%Fixed-line (individuals)

Penetration (%)

71.256.847.135.6Broadband connections

256.8233.0207.9175.5Mobile subscriptions

160.0167.5175.2177.7Fixed-line

Take-up (m)

132,965126,323121,483116,270Total

16,05812,73210,2097,807Internet

69,40362,70056,74351,037Mobile

47,50450,89154,53157,426Fixed-line

Revenues (£m)

2007200620052004

 
 
 

Largest telecoms operators: Q4 2007 

11%Verizon

19%Comcast

20%AT&TBroadband

18%Sprint Nextel

25%Verizon Wireless

27%AT&T WirelessMobile

11%Verizon

19%Comcast

20%AT&TBroadband

18%Sprint Nextel

25%Verizon Wireless

27%AT&T WirelessMobile
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Broadcasting market data 
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78.368.460.250.8Digital TV homes

106.1101.297.191.9Multichannel homes

112.2111.6110.2109.6TV homes

TV take-up (m)

9,3469,8509,8269,791Advertising

50504947Public funding

1,204886506192Subscription

Radio revenues (£m)

66,63963,78859,35556,456Total

33,06332,92830,56430,155Advertising

310283263256Public funding

33,26630,57728,52826,046Subscription

TV revenues (£m)

2007200620052004
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Canada 
 
 

Basic country data 2008 

Size (km2) 9,984,700 
Population (m) 32.9 
Households (m) 12.6 
GDP (£bn) 663 
GDP per capita (£) 20,126 
 
 

Telecoms market data 

67%60%53%45%Broadband (households)

62%57%53%47%Mobile (individuals)

58%59%64%64%Fixed-line (individuals)

Penetration (%)

8.47.56.45.4Broadband connections

20.318.717.015.0Mobile subscriptions

19.219.220.820.6Fixed-line

Take-up (m)

14,21813,39712,58711,873Total

2,0181,7501,5261,315Internet

6,7345,9075,1264,411Mobile

5,4655,7405,9356,148Fixed-line

Revenues (£m)

2007200620052004
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Largest telecoms operators: Q4 2007 

18%Telus

18%Rogers

24%Bell CanadaBroadband

28%Telus Mobility

31%Bell Mobility

36%Rogers WirelessMobile

18%Telus

18%Rogers

24%Bell CanadaBroadband

28%Telus Mobility

31%Bell Mobility

36%Rogers WirelessMobile
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Broadcasting market data 
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1,1311,1531,1091,033Advertising

458468436434Public funding

2,8462,6002,2942,202Subscription

TV revenues (£m)
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Japan 
 
 

Basic Country data 2007 

Size (km2) 377,900 
Population (m) 127.4 
Households (m) 49.5 
GDP (£bn) 2,187 
GDP per capita (£) 17,165 
 
 

Telecoms market data 

57%53%46%39%Broadband (households)

79%75%71%67%Mobile (individuals)

47%50%53%55%Fixed-line (individuals)

Penetration (%)

28.325.822.418.6Broadband connections

100.594.990.285.5Mobile subscriptions

60.463.867.469.6Fixed-line

Take-up (m)

50,39350,27749,61249,492Total

4,5343,8913,2212,462Internet

30,61630,72230,15830,347Mobile

15,24315,66416,23316,683Fixed-line

Revenues (£m)

2007200620052004
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Largest telecoms operators: Q4 2007 

8%KDDI

18%Softbank 

46%NTTBroadband

18%Softbank

29%KDDI

53%NTT DoCoMoMobile
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Broadcasting market data 
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Penetration in TV homes (%)

1,6861,6981,6901,646Total

31.427.324.818.5Digital TV homes

45.843.341.538.4Multichannel homes

48.148.148.048.0TV homes

TV take-up (m)

712740754762Advertising

974959936884Public funding

Radio revenues (£m)

17,71116,99217,28816,489Total

8,4808,6649,1348,882Advertising

3,1583,0582,9983,044Public funding

6,0725,2715,1564,564Subscription
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