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Introduction 

This document forms a supplement to the main report which details the overview and key findings from 
the most recent wave of the Online Copyright Infringement (OCI) tracker, and provides detailed analysis 
for each individual category covered; including, for the first time, time-series data.  

The study was commissioned by Ofcom, undertaken by Kantar Media and made possible by financial 
support from the UK Intellectual Property Office (IPO). It is the second in a series of research waves 
intended to generate benchmarks and time-series data relevant to the access and use of copyright 
material online. 

Researching copyright infringement and digital behaviours is a complex research task. The ways in which 
consumers access, and share, online copyright material change regularly, and infringement levels in 
particular are notoriously difficult to measure. We have gone to extensive lengths to find the best way of 
securing meaningful and accurate results for this survey, including commissioning a methodological study 
and an independent peer review. These reports can be found at: 

http://stakeholders.ofcom.org.uk/binaries/research/telecoms-research/filesharing/kantar.pdf 

http://stakeholders.ofcom.org.uk/binaries/research/telecoms-research/filesharing/peer.pdf 

Rather than focusing on one industry, the study looks at six main types of online content – music, film, TV 
programmes, books, video games and computer software – and for each of these assesses levels of 
infringement and locates this within wider patterns of consumer behaviour and content consumption. 

The vast majority of questions asked in the latest wave of research relate to online behaviour during the 
period August to October 2012, and are posed to respondents as ‘the past three months’. Reference to 
the figures from the previous wave (W1, covering the period May to July 20121) will be made where 
significant changes have occurred. 

 

  

                                                           
1 Results from the first wave of research (W1, benchmark study) are available via the following link:  
http://stakeholders.ofcom.org.uk/market-data-research/other/telecoms-research/copyright-infringement-tracker/  

http://stakeholders.ofcom.org.uk/binaries/research/telecoms-research/filesharing/kantar.pdf
http://stakeholders.ofcom.org.uk/binaries/research/telecoms-research/filesharing/peer.pdf
http://stakeholders.ofcom.org.uk/market-data-research/other/telecoms-research/copyright-infringement-tracker/
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1. Music 

 

Music summary 
• Changes since W1 - There were no significant changes in the overall levels, the demographic profiles 

or the frequency of general music consumption, compared to W1 2012.  

• Levels of infringement - There have been no significant changes to music infringement levels since 
W12. Ten per cent of UK internet users aged 12+ is estimated to have downloaded or streamed at 
least one music track illegally over the period August-October 2012.  Of those who downloaded or 
streamed any music over the period, 28% did so illegally. 

• Payment for music - The proportion of music consumers who indicated that they accessed all of the 
music they consumed (in the past three months) for free  has  decreased significantly since W1 (from 
54% to 46%), and has been accompanied by a significant increase in the proportion who paid for any 
music online (53% in total, compared to 46% in W1). While the ‘100% paid’ figure of 31% has not 
increased significantly since W1, the ‘mix of paid and free’ has (from 18% to 22%).  

• Volumes of infringement – Online music copyright infringers were responsible for illegally 
downloading or streaming an estimated quarter (24%) of all digital music consumed on the internet. 

• Demographics - Those who consumed any music illegally online were more likely to be male (59%) 
under 35 (76%), and ABC1 (56%). 

• Spend – Music copyright infringers who accessed both legal and illegal content online claimed to 
spend the most on the category as a whole3, spending on average £74.79 over the three-month 
period.  The six per cent of internet users aged 12+ who accessed  only illegal content spent much 
less (£30.03). 

 

  

                                                           
2 Note that this statement reflects the ‘like-for-like’ comparison described in Section 1.1.5 i.e. presuming paid as 
legal for both waves. 
3 Music spend included individual digital purchases, online subscriptions, physical discs/vinyl/tapes purchased, 
concerts/gigs, and merchandise 
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1.1 Levels of music copyright infringement 
1.1.1 Digital behaviour among internet users aged 12+  

The following table summarises general digital behaviour in the music category: 

Table 1.1.1a: Summary of digital behaviour among internet users aged 12+: music 

Base: Internet users aged 12+ (4728) 
Various questions 

Downloaded Streamed 
Downloaded or 

streamed i.e. 
“consumed” 

Shared 
Downloaded, 
streamed or 

shared 

Ever done 38% 36% 48% 7% 48% 

Done in past three months 26% 26% 36% 5% 36% 

Mean number of files in past three months 
among those who’ve done activity4 

28 77 77 184  

Median number of files in past three 
months among those who’ve done activity 

10 10 15 5  

There were no significant changes in the general consumption levels of online music compared to W1 
2012. 

Levels of downloading and streaming music were similar, both in terms of ‘ever done’ (38% and 36% 
respectively) and ‘done within the past three months’ (26% for both). Sharing was a more niche activity, 
with five per cent of internet users aged 12+ having done this in the past three months (7% ever).  

Thirty-six per cent of the online 12+ population had taken part in at least one of the three activities in the 
past three months. The mean number of music tracks downloaded over the period was 28, compared to 
77 streamed. However, the median numbers were lower, at ten for both activities (the equivalent of one 
album). This demonstrates that the mean was skewed higher by a small number of people who 
downloaded a very large number of files. 

The following table shows the demographic profile of each of the activity groups: 

Table 1.1.1b: Downloaded, streamed or shared music in past three months: profiles  
  Downloaders Streamers Sharers 

 Base 1405 1427 271 

Gender 
Male 56% 56% 63% 

Female 44% 44% 37% 

Age 

12-15 13% 13% 15% 

16-34 53% 54% 64% 

35-54 26% 24% 17% 

55+ 8% 8% 3% 

Socio-economic 
group5 

ABC1 68% 65% 55% 

C2DE 32% 35% 45% 

Presence of children 
in household 

Children in household 43% 44% 53% 

No children in household 57% 56% 47% 

                                                           
4 We asked about number of music tracks in order to span both singles and albums – if the respondent was unsure of the number 
of tracks on a given album they were asked to count it as ten. 
5 Socio-economic group is not included for 12-15 year olds, so this profile is among 16+ year olds. 
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The demographic profiles of music ‘downloaders’ and ‘streamers’ were similar. Both skewed towards 
males, younger age groups (under 35), and ABC1s. In comparison, ‘sharers’ were even more likely to be 
male and aged 16-34. Sharing was also more popular than streaming and downloading among C2DEs 
(although 55% were ABC1).  Music sharers were also significantly more likely to have children in the 
household compared to ‘downloaders’ and ‘streamers’ (53%, compared to 43% and 44% respectively). 

The following chart shows the penetration of each of the activities among key sub-groups: 

Table 1.1.1c: Downloaded, streamed or shared music in past three months among sub-groups  

 

• Males were more likely than females to have downloaded (29% v 23%) or streamed (30% v 23%) music 
in the past three months.  

• Younger age groups were also more likely to engage in all three activities, and consumption decreases 
by age; 12-15 year old internet users had the highest penetration of downloading and streaming (both 
52%) and sharing (11%) music files. 

• ABC1s were significantly more likely than C2DEs to have downloaded (27% v 20%) and streamed (26% 
v 22%) music, but sharing was at similar levels for both (4% to 5%).  

• Downloading (31%) and streaming (32%) music were more common among those with children in the 
household than among those without (23% for both activities).  

  

29% 

23% 

52% 

42% 

36% 

24% 

17% 

8% 

27% 

20% 

31% 

23% 

30% 

23% 

52% 

44% 

38% 

24% 

14% 
9% 

26% 
22% 

32% 

23% 

6% 4% 

11% 
8% 10% 

3% 2% 1% 
4% 5% 7% 

4% 

Male Female 12-15 16-24 25-34 35-44 45-54 55+ ABC1 C2DE Children in 
household 

No 
children in 
household 

Downloaded Streamed Shared 

Base: internet users aged 12+ (4728) 
Q.2. Have you [activity] any of the following through the internet in the past three months?  
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Those who indicated that they had downloaded, streamed or shared music in the past three months were 
also asked the frequency with which they did so, and the results are shown in the following chart: 

Chart 1.1.1d: Frequency of downloading, streaming and sharing music 

 

Streaming was shown to be a more frequent activity than downloading, with 55% claiming to stream 
music at least once a week compared to 30% for downloading. Sharing, while less common, was claimed 
to be conducted relatively frequently among those who had done it in the past three months, with 53% 
saying that they share music files at least once a week. 

Those who took part in all three activities most frequently displayed the same characteristics as the user 
groups in general.  Significant points to note include: 

• Males were more likely than females to download (35% v 23%) and stream (59% v 50%) music tracks 
once a week or more.  

• Among those who streamed music, 12-15s and 16-24s year olds claimed to do so most frequently, with 
28% and 30% respectively doing so most days.  

• The same is true for downloading music, with the most frequent age groups being 12-15 and 16-24 
year olds - 37% and 41% respectively said they did it at least once a week.  

3% 3% 5% 

31% 
20% 18% 

21% 

12% 15% 

15% 

10% 10% 

14% 

16% 14% 

10% 

20% 19% 

6% 
19% 20% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

90% 

100% 

Download Stream Share 

Most days (365) 

2-3 times a week (130) 

About once a week (52) 

Every 2-3 weeks (30) 

About once a month (12) 

Less often (6) 

Don't know 

% done in past three months           26%  26%                                5%                   

Base: All who have downloaded (1405), streamed (1427), shared (271) music in the past three months  
Question: Generally, how often do you [ACTIVITY] music tracks or albums] through the internet? 
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1.1.2 Payment for downloaded or streamed digital music 

Using the total number of music tracks that respondents indicated they had downloaded and streamed in 
the past three months, those who specified any were asked: 

You indicated you have downloaded or streamed/accessed [NUMBER] music tracks in the past three months. How 
many did you pay for, either as a one off or as part of a subscription? 

Table 1.1.2 outlines the proportions of people and average (mean and median) number of files for four 
derived groups: 

1. 100% paid represents those who indicated they paid for ‘all’ of the music tracks they had 
downloaded or streamed in the past three months. 

2. Mix of paid and free comprised anyone who was not in the above category but had a value 
greater than zero. 

3. 100% free was derived from anyone with a value of zero (and who had previously indicated that 
they had downloaded or streamed at least one music track). 

4. Any free is a combination of 2 and 3 above. 

Table 1.1.2: Summary of payment groups – downloaded or streamed music 

  % internet users 
aged 12+ 

% 12+ downloaded or 
streamed music in the 

past three months 

Mean number of files 
(past three months) 

Median number of files 
(past three months) 

Base 4728 1904 1904 1904 

100% paid 11% 31% 44 10 

Mix of paid and free 8% 22%↑ 

Total = 144 Total = 25 

Paid = 81 Paid =  10 

Free =  63 Free =  10 

100% free 17% 46%↓ 68 14 

Any free 25% 69% Free = 66 Free =  12 

Sixty-nine per cent of those who had downloaded or streamed music in the past three months indicated 
they had accessed any of it for free (equating to a quarter of the online 12+ population); 46% had 
accessed all of it for free.  The latter figure has decreased significantly since W1, when it stood at 54%, 
and has been accompanied by a significant increase in the proportion who had paid for any music online 
(53% in total compared to 46% in W1). While the 100% paid figure of 31% has not significantly increased, 
the mix of paid and free has (from 18% to 22%).  

Those who accessed a mix of paid and free music tracks downloaded the most on average (a mean score 
of 144 tracks in the three-month period, equating to around 14 albums). They also paid for more tracks 
on average (81) than those in the ‘100% paid’ group (68). The mean number of tracks consumed for free 
was highest among those who hadn’t paid for any tracks, at 68.  

• The gender profiles of all three payment groups were predominantly male, especially for the ‘mix of 
paid and free’ group (60% compared to 55% for ‘100% paid’ and 54% for ‘100% free’). 

• This pattern was also observed for under-35s, who accounted for 74% of the ‘mix of paid and free’ 
group, compared to 56% of the ‘100% paid’ and 65% of the ‘100% free’.  
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1.1.3 Consuming music online already owned in physical format 

As part of the same question used to assess payment, respondents were also asked: 

How many did you already own on CD, vinyl or tape? 

Table 1.1.3 outlines the proportion of people who downloaded or streamed music tracks in the past three 
months who indicated that they already owned a certain percentage of these in a physical format.  

Table 1.1.3: Summary table: previous physical ownership of downloaded or streamed music 
Base: All those who downloaded or streamed music in the past three months 1904 
100% already owned in physical format 6% 
Any already owned in physical format 32% 
None already owned in physical format 68% 
Mean number already owned in physical format6 11 

There has been no significant change in these figures since W1 2012.  

Of those who had downloaded or streamed music in the previous three months, 32% claimed to have 
already owned at least one of the tracks in physical format; six per cent all of them. The mean number 
already owned was 11 (roughly equivalent to one album). 

1.1.4 Downloading or streaming free music before purchasing 

Taking the number of tracks respondents indicated they had paid for in the past three months, plus the 
number of physical purchases, respondents were asked:  

You indicated you have paid for [NUMBER] music tracks in any format (digital or physical) in the past three months. 
How many of these had you previously downloaded or streamed online for free? 

Table 1.1.4 outlines the proportion of people who had purchased any music (physical or digital) in the 
past three months, who indicated they had previously consumed a certain number of tracks for free 
online.  

Table 1.1.4: Summary table: downloading or streaming free music before purchasing 
Base: all who had paid for any music (physical or digital) in the past three months 1719 
100% previously accessed for free 13% 

Any previously accessed for free 33% 
None previously accessed for free 67% 

Mean number previously accessed for free 18 

There has been no change in the proportion downloading or streaming free music before purchasing since 
W1 2012. Close to a third (33%) of those who had paid for music (in any format) in the previous three 
months said they had previously downloaded or streamed at least one track for free prior to purchase; 
13% all of them. The mean number of paid-for tracks in the past three months that were claimed to have 
been previously accessed for free was 18. 

Younger age groups (for example, 16-24s = 52%) and those with children in the household (39%) were all 
significantly more likely than average (33%) to have previously downloaded any purchased tracks for free.   

                                                           
6 Note that we report only on the mean figures for these two metrics, as the median is zero in all cases. This is 
because the majority of those who consumed content in the past three months didn’t own any already in physical 
format, or previously consume any paid-for content for free.  
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1.1.5 Legality of digital music downloaded or streamed 

The number of tracks calculated as being downloaded or streamed for free in the past three months was 
shown to respondents, and they were asked: 

You indicated that you have downloaded or streamed/accessed [NUMBER] music tracks for free in the past three 
months. How many of these do you think were done so legally? 

As discussed in the main overview and key findings report, for this wave of research we also revised the 
questionnaire to accommodate consumption of infringing music and film content via paid-for services. 
Therefore, respondents were also shown the number of tracks they said that they had paid for and asked: 

You indicated that you have paid for [NUMBER] downloaded or streamed/accessed music tracks in the past three 
months. How many of these do you think were done so legally? 

From this we were able to derive the number obtained illegally as follows: 

(Total number of free tracks minus the number obtained legally) + 

(Total number of paid tracks minus the number obtained legally)  

This can be translated into proportions based on all digital music consumed for each respondent.  

Table 1.1.5 displays the percentages of people who fit into four derived groups, along with the mean and 
median numbers for each:  

1. 100% legal represents those who indicated ‘all’ of the music tracks they had downloaded or 
streamed for free were legal. 

2. Mix of legal and illegal comprised anyone who was not in the above category but had a value 
greater than zero. 

3. 100% illegal included anyone who indicated that none of the paid or free music they had 
downloaded or streamed was obtained legally. 

4. Any illegal is a combination of 2 and 3 above.  

Table 1.1.5: Summary of legality groups: downloaded or streamed music 

  % internet 
users aged 12+ 

% 12+ downloaded or 
streamed music in the 

past three months 

Mean number 
of files (past 

three months) 

Median number 
of files (past 

three months) 

Base 4728 1908 1908 1908 

100% legal 26% 72% 72 12 

Mix of legal and illegal 4% 11% 

Total =  125 Total =  40 

Legal =  67 Legal =  15 

Illegal =  58 Illegal =  11 

100% illegal 6% 17% 74 10 

Any illegal 10% 28% Illegal =  68 Illegal =  10 

Twenty-eight per cent of those who downloaded or streamed music in the past three months consumed 
at least one of their tracks illegally; 17% consumed all of them in this way. As a percentage of the overall 
internet population (aged 12+), music infringement stands at one in ten.  

The change in our calculations from the previous wave of this research has implications for providing 
trends for music infringement levels. Indeed, on the surface, music infringement has increased 
significantly since W1 - the ‘100% illegal’ group has risen from 13% to 17%, and ‘any illegal’ has risen from 
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23% to 28%. But using a like-for-like comparison, where calculations assume that all paid-for content was 
consumed legally (i.e. ignoring the number of paid-for music and films consumed illegally), there has been 
no change; the figures stand at 13% for ‘100% illegal’ and 24% for ‘any illegal.’ This suggests that there 
has, in fact, been no significant movement in music infringement levels since W1 and the increases we 
have seen are purely down to the incorporation of ‘paid illegal’ music. 

Those in the ‘mix of legal and illegal’ group claimed to consume a much higher volume of music tracks in 
total – 125 on average, consisting of 67 legally obtained and 58 illegally obtained. However, individually 
these mean scores were lower than for those who consumed either exclusively lawfully (72) or unlawfully 
(74). 

Of those who had downloaded or streamed music in the previous three months: 

• The majority of those who consumed any music illegally online were male (59%) under 35 (76%), 
and ABC1 (56%). 

• All illegality groups had a male and ABC1 skew, even though C2DEs (23%) were more likely than 
ABC1s (14%) to download exclusively illegally. This was because ABC1s constituted a much higher 
proportion of the base i.e. those who downloaded or streamed music at all. 

• Generally, the older the person the more likely they were to claim that all their music was 
obtained legally. For example, 55+ year olds had the highest proportion claiming this, at 87%. 

1.1.6 Services used for downloading, streaming or sharing music 

The following table shows the top ten responses for services used to download, stream or share digital 
music in the past three months: 

Table 1.1.6: Top ten services used for digital music7 

  
                                                           
7 Note that 12 services are shown on the chart rather than ten, because four of them have the same incidence of 4%. Peer-to-
peer (net) consists of Bittorrent software, uTorrent, Pirate Bay, Isohunt, Limewire, eDonkey/ eMule and Gnutella. Cyberlockers 
consists of Rapidshare, MediaFire and YouSendit. 

52% 
34% 

23% 
17% 

14% 
9% 

6% 
5% 

4% 
4% 
4% 
4% 

14% 
4% 

YouTube 
iTunes 

Amazon mp3  
Spotify 

Facebook 
Google (Search Engine) 

uTorrent 
BitTorrent software 

Last FM 
Play.com 

Email 
Pirate Bay 

PEER-TO-PEER (NET) 
CYBERLOCKERS (NET) 

Base: All who have downloaded, streamed or shared music in the past 3 months (1927)  
Q. Which sites or service shave you used in the past 3 months to download, stream/access, or share music tracks or 
albums through the internet?  
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There have been no significant changes since W1 in the usage levels of any of the services covered. 

YouTube8 was the most commonly-cited service used for digital music (52%). This particular service is 
wholly streaming, whereas iTunes (34%) and Amazon (23%) are primarily download sources. The highest 
incidence of peer-to-peer (P2P) services was 6% for uTorrent. However, aggregating all such services 
together indicated that 14% were using P2P services for music. 

• 12-15s were the most likely to use Facebook for music  (23%). 
• ABC1s had higher use of iTunes (36% v 27%) and Spotify (18% v 14%) than C2DEs. YouTube, on 

the other hand, was higher among C2DEs (56% v 48%). 
• Facebook had the highest use among music sharers (29%). This compared to 14% among 

downloaders and 16% among streamers. 
• Sixteen per cent of those in the ‘100% illegal’ group claimed to have used uTorrent to consume 

content; this was the third highest response for this group; behind YouTube (60%) and iTunes 
(20%). The fact that these two services gained a high share of mentions highlights that 
perceptions of infringement don’t necessarily equate to the claimed use of unlicensed sites. This 
may be partly explained as follows: 
— First of all, it appears that all the music accessed on YouTube was deemed to be unlawful by 

a significant number of people, despite its being a mainstream site, and regardless of the fact 
that a large volume of the content would have been licensed.  

— Secondly, it may suggest that a significant proportion of people may have used the paid-for 
iTunes match (cloud service) to access tracks that were originally obtained by illegal means. 
Indeed when excluding ‘paid illegal’ from the calculations i.e. assuming paid to be legal, 
iTunes reduces to 11% for the ‘100% illegal group.’ This is also the case for Amazon, which 
also hosts a subscription-based cloud service (12% including paid illegal, 6% excluding).  

1.1.7 Total volume estimates for music – past three months 

This subsection focuses on the data at a ‘volume’ level, covering the period August-October 2012. The 
following table shows total volume estimates for physical and digital music, based on the sum of all 
individual volumes collected in this survey and subsequently grossed up to reflect the UK 12+ population. 

Table 1.1.7a: Volume and proportion estimates of physical and digital tracks - all music 

Type Volume % all music Description 

Physical 275m 18% Total number of tracks bought in physical format9  

Digital 1226m 82% Total number of digital tracks consumed via downloading or streaming. 

Total 1500m10 100% 
Total number of digital and physical music tracks consumed in past three 
months. 

                                                           
8 It is fairly likely that a significant number of respondents included music video within their definition of music tracks, resulting in 
the high numbers for YouTube. Our intentions were for people to exclude music videos, but given that the content can be 
listened to without necessarily viewing it might be difficult to differentiate. 
9 An album was asked to be considered as 10 tracks if respondent didn’t know how many tracks were on it. 
10 Note that in each table the two components will not always add exactly to the total due to rounding. All figures are rounded to 
the nearest million. 
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Focusing on ‘digital’ music only, the split between paid and free digital files was as follows: 

Table 1.1.7b: Volume and proportions of paid and free music: digital only 
Type Volume % digital Description 

Paid 503m 41% Total number of tracks consumed online and paid for. 

Free 723m 59% Total derived number of tracks consumed online for free. 

Total 1226m 100% Total number of digital music tracks consumed in past three months. 

As we also know the number of physical tracks respondents claimed to have purchased on disc/vinyl/tape 
in the past three months, we are able to assess the picture in terms of all music consumption (digital and 
physical), by adding the paid digital volume figure above  to  the number of physical tracks bought on disc.  

Table 1.1.7c: Volume and proportions of paid and free music: physical and digital combined 
Type Volume % all music Description 

Paid 778m 52% 
Total number of tracks consumed online and paid for +  
Total number of tracks bought in physical format. 

Free 723m 48% Derived number of tracks consumed online for free. 

Total 1500m 100% 
Total number of digital music tracks consumed +  
Total number of tracks bought in physical format in the past three months. 

Focusing on infringement, the following table shows the total volume split of free downloaded or 
streamed music tracks in terms of whether they were believed to have been obtained legally or illegally. 

Table 1.1.7d: Volume and proportions of legal and illegal: free digital music 

Type Volume % free digital Description 

Legal 477m 66% Total number of free tracks consumed legally. 

Illegal 246m 34% Derived number of free tracks consumed Illegally. 

Total 723m 100% Total number of free digital tracks consumed in the past three months. 

Similarly, the following table shows the total volume split of paid downloaded or streamed music tracks in 
terms of whether they were believed to have been obtained legally or illegally. 

Table 1.1.7e: Volume and proportions of legal and illegal: paid digital music 

Type Volume % paid digital Description 

Legal 453m 90% Total number of paid digital tracks consumed legally. 

Illegal 51m 10% Derived number of paid digital tracks consumed illegally. 

Total 503m 100% Total number of paid for digital tracks consumed in the past three months. 
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The previous two tables can be combined in order to assess the picture across all digital music, and this is 
outlined as follows: 

Table 1.1.7f: Volume and proportions of legal and illegal: all (paid + free) digital  
Type Volume % all digital Description 

Legal 930m 76% 
Total number of free digital tracks consumed legally + 
Total number of paid digital tracks consumed legally. 

Illegal 297m 24% 
Derived number of free digital tracks consumed illegally +  
Derived number of paid digital tracks consumed illegally.  

Total 1226m 100% Total number of digital music tracks consumed in the past three months. 

If we assume that physical discs/tapes/records were all purchased legally11 we can incorporate this into 
the legal total in order to assess legality across all music.  

Table 1.1.7g: Volume and proportions of legal and illegal: physical and digital combined 
Type Volume % all music Description 

Legal 1204m 80% 
Total number of free digital tracks consumed legally +  
Total number of paid digital tracks consumed legally +  
Total number of tracks bought in physical format. 

Illegal 297m 20% Derived number of digital tracks consumed illegally. 

Total 1500m 100% 
Total number of digital tracks consumed +  
Total number of tracks bought in physical format in the past three months. 

An estimated 297 million music tracks were consumed illegally in the past three months – equating to 
20% of all music (downloaded, streamed or bought in physical format). 

  

                                                           
11 We have made an assumption for the purpose of these calculations that all physical discs were obtained legally. It is likely that 
a small proportion of these were obtained from unlawful sources. 
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1.2 Consumer spend on music and price sensitivity 
1.2.1 Quarterly music spend 

Respondents were asked: 

Approximately how much have you spent on the following in the past three months? Please include money spent on 
other people, where they haven’t paid you back. 

The following chart demonstrates the proportion of people who claimed they spent anything on music as 
a category in the past three months, along with the overall profile of spend among this group of people. 

Chart 3.2.1: Proportion of the population who have spent anything on music, and split of spend (past three 
months) 

 

Almost a third (33%) of the total 12+ UK population claimed to have spent any money on music (across 
the items evaluated) in the past three months, and this has remained constant since W1. The average 
spent by people active in this category was £64.31 per person.  

The total three-month spend estimate12 was close to £1bn, equating to £21.1613 for every person in the 
UK.  This was by far the highest across all six content types investigated in this research. 

The majority of spend on music in this period came from concerts or gigs14, with close to half (49%) of 
total music spend being attributed to this. Physical discs accounted for 21%, around the same proportion 
as the combined total for digital (subscriptions + individual digital tracks). 

Those who accessed a mix of legal and illegal music claimed to spend the most on music (£74.79), with 
‘100% illegal’ (£30.03) the least. Those who claimed that all their music was obtained legally were 
between these values, at £46.30. 

                                                           
12 Total spend estimates are calculated by adding up all spend values across respondents (grossed to 12+ population). 
13 Note that each individual component will not necessarily add to the total (average) exactly due to rounding 
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1.2.2 Willingness to pay (price sensitivity) 

Within the survey we set out to assess at what price people would be willing to pay, both for individual 
music tracks via a download service, and via a subscription service. A Gabor-Granger price sensitivity 
model was used for this purpose; an approach which delivers price elasticity to examine the likely effect 
of price changes on demand. It is important to note that the price points used in the survey were pre-
determined i.e. they were not spontaneously offered by survey respondents. 

With regard to a download service, the following question was asked: 

Assuming you saw a single music track on an online service that you wanted to own. The track would be high quality, 
and you knew it was a reputable and reliable service. How likely would you be to download it if it was the following 
prices? 

The following chart displays the proportions of each of the legality behavioural groups (discussed earlier) 
who claimed to be willing to pay (either quite likely or very likely) at certain price points for a single track. 

Chart 1.2.2a: Likelihood to pay for downloading music tracks at different price options - single track 

 
Base: All 12+ in the UK who have downloaded/streamed music tracks 100 % legally in the past three months (1279) 100% illegal 
(216) legally and illegally (186) 

Unsurprisingly, willingness to pay declined as the proposed price of a track download increased, and 
likelihood to purchase was much lower in general for those who consumed music only illegally. That said, 
around half (51%) of the ‘100% illegal’ group indicated they would pay at 59p, rising to two-thirds (66%) 
at 39p. 

Those who consumed digital music both legally and illegally were almost as likely to purchase at the 
majority of price points as the ‘100% legal’ group.  

Mean price willing to pay price points among these three groups were as follows: 

• 100% legal = 77p per track 
• Mix of legal and illegal = 73p per track 
• 100% illegal = 53p per track 
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Focusing on a subscription service, we asked the following question: 

Assume that the following online service became available…   

A monthly subscription service allowing you to stream\access unlimited music from any internet connected device. 
All the music you want would be available in high quality. The service would allow you to access the files offline. You 
would be allowed to cancel the service at any time  

How likely would you be to subscribe at the following prices per month? 

Again, the following chart displays the percentage of people in each of the three legality groups who said 
they would be willing to pay (either quite likely or very likely) for a subscription service at certain monthly 
price points: 

Chart 1.2.2b: Likelihood to pay for music subscription at different price options 

 

Base: All 12+ in the UK who have downloaded/streamed music tracks 100 % legally in the past three months (1279) 100% illegal 
(216) legally and illegally (186) 

As with track downloads, willingness to pay declined steadily as the proposed price of a music 
subscription increased.  At an entry price of three pounds, 74% of those who consumed a mix of legal and 
illegal music tracks in the past three months claimed they would pay, falling to 60% in the ‘100% legal’ 
group, and 51% in the ‘100% illegal’ group. 

At the top end of the scale (£12.50), a similar trend was observed, but at much lower levels - 16% of the 
‘mix of legal and illegal’ group, 9% of the ‘100% legal’ group, and 8% of the ‘100% illegal’ group said they 
would consider paying. 

Mean price willing to pay among these three groups were as follows: 

• 100% legal = £3.77 a month 
• Mix of legal and illegal = £5.01 a month 
• 100% illegal = £2.91 a month 
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2. Films 

Films summary 
• Changes since W1 - There were no significant changes in the overall levels, the demographic profiles 

or the frequency of general film consumption online compared to W1 2012. There has also been no 
change in terms of the proportions paying for digital film content or in infringement levels15. 

• Levels of infringement - Six per cent of UK internet users aged 12+ were estimated to have 
downloaded or streamed at least one film illegally over the period August-October 2012.  Of those 
who had downloaded or streamed any content over the period, 36% had done so illegally. 

• Payment for films -   Seventy-one per cent of those who had downloaded or streamed films in the 
past three months consumed at least some of them for free (equating to 12% of the 12+ internet 
population), with the majority having consumed all of them for free (56%). In contrast, 29% paid for 
all of them.  

• Volumes of infringement – Online film copyright infringers were responsible for illegally 
downloading or streaming an estimated 47% of all digital film consumed on the internet. 

• Demographics – Those who consumed any film content illegally were significantly more likely to be 
male (60%) under 35 (78%) and ABC1 (60%).  

• Spend - Film infringers who accessed both legal and illegal content online claimed to spend almost as 
much on average on the category as a whole16 as those who consumed films only legally (£37.30 v 
£39.82). The 4% of internet users aged 12+ who accessed only illegal film content spent much less 
(£23). 

 

 

 

 

 

 

 

 

 

 

 

  

                                                           
15 Note that this statement reflects the ‘like-for-like’ comparison described in Section 1.1.5, i.e. presuming paid as 
legal for both waves. 
16 Films spend included individual digital purchases, online subscriptions, physical discs purchased, rentals and 
cinema. 
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2.1 Levels of film copyright infringement 
2.1.1 Digital behaviour among internet users aged 12+: films 

The following table summarises general digital behaviour in the films category: 

Table 2.1.1a: Summary of digital behaviour among internet users aged 12+: films 

Base: Internet users aged 12+ (4728) 
Various questions Downloaded Streamed 

Downloaded or 
streamed i.e. 
“consumed” 

Shared 
Downloaded, 
streamed or 

shared 

TOTAL 13% 21% 25% 2% 25% 

Done in past three months 8% 14% 17% 1% 17% 

Mean number of files in past three 
months among those who’ve done 
activity 

11 9 13 31  

Median number of files in past three 
months among those who’ve done 
activity 

3 3 4 3  

There were no significant changes in the general consumption levels of online films compared to W1. 

Streaming films was more common than downloading them, with 14% having done the former in the past 
three months, compared to 8% for the latter. Just 1% claimed to have shared films during the same 
period. Seventeen per cent of internet users aged 12+ had done at least one of the three activities in the 
past three months, and there were no significant changes in these levels compared to W1. 

The mean number of films downloaded (11) in the past three months was slightly higher than those 
streamed (nine). However, the median number for both activities was the same (three). This 
demonstrates that the mean is skewed higher by a small number of people who download a very large 
number of files. 

The following table shows the demographic profile of each of the activity groups. 

Table 2.1.1b: Downloaded, streamed or shared films in past three months: profiles 
  Downloaders Streamers Sharers 

 Base 394 695 68* 

Gender 
Male 67% 62% 76% 

Female 33% 38% 24% 

Age 

12-15 10% 10% 12% 

16-34 63% 61% 58% 

35-54 21% 23% 27% 

55+ 6% 5% 3% 

Socio- economic 
group17 

ABC1 63% 68% 53% 

C2DE 37% 32% 13% 

Presence of children 
in household 

Children in household 42% 43% 59% 

No Children in household 58% 57% 41% 

                                                           
17 Socio-economic group is not included for 12-15 year olds, so this profile is among 16+ year olds. 
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The demographic profile of people conducting all three activities skewed towards males, younger age 
groups (under-35s) and ABC1s. Film sharers were significantly more likely than downloaders and 
streamers to have children in the household.  

The following chart shows the penetration of each of the activities among sub-groups: 

Table 2.1.1c: Downloaded, streamed or shared films in past three months, by sub-group  

 

• Males were more likely than females to have downloaded (11% v 5%) or streamed (17% v 11%) films in 
the past three months.  

• Younger age groups were also more likely to engage in downloading and streaming, with 16-24 year 
olds having the highest incidence of streaming films (27%). 

• ABC1s were significantly more likely than C2DEs to have streamed (15% v 11%) films. 

Those who indicated that they had downloaded, streamed or shared films online were also asked the 
frequency with which they did so, and the results are shown in the following chart: 

Chart 2.1.1d: Frequency of downloading, streaming and sharing films 
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Streaming was a more frequent activity than downloading, with 39% claiming to stream films at least 
once a week, compared to 31% for downloading. Sharing, while less common, was claimed to be 
conducted relatively frequently among those who had done it in the past three months, with 48% saying 
that they share films at least once a week. Unlike music, there were no significant differences across 
demographic groups. 

2.1.2 Payment for films downloaded or streamed online 

Using the total number of films that respondents indicated they had downloaded and streamed in the 
past three months, those who specified any were asked: 

Q.B2_5 You indicated you have downloaded or streamed [NUMBER] films in the past three months. How many did 
you pay for, either as a one off or as part of a subscription? 

Table 2.1.2 outlines the proportions of people and average (mean and median) number of files for four 
derived groups: 

1. 100% paid represents those who indicated they paid for ‘all’ of the films they had downloaded or 
streamed in the past three months. 

2. Mix of paid and free comprises anyone who was not in the above category but had a value 
greater than zero. 

3. 100% free was derived from all those with a value of zero (and who previously indicated that they 
had downloaded or streamed at least one film). 

4. Any free is a combination of 2 and 3 above. 

Table 2.1.2. Summary of payment groups: downloaded or streamed films 

  % internet users 
aged 12+ 

% 12+ downloaded or 
streamed films in the 

past three months 

Mean number of files 
(past three months) 

Median number of files 
(past three months) 

Base 4728 846 846 846 
100% Paid 5% 29% 9 3 

Mix of paid and free 2% 15% 
Total =  20 Total =  8 
Paid =  8 Paid =  3 

Free =  11  Free =   4 
100% free 9% 56% 13 3 
Any free 12% 71% Free =  13 Free =  4 

There were no significant changes in these figures compared to W1. 

Seventy-one per cent of those who had downloaded or streamed films in the past three months 
consumed at least some of them for free (equating to 12% of the 12+ internet population), with the 
majority having consumed all of them for free (56%). In contrast, 29% paid for all them.  

The ‘mix of paid and free’ group consumed a similar number of paid films, on average, to the ‘100% paid 
group’ (eight versus nine); they also consumed a similar number of free films, on average, to the ‘100% 
free group’ (11 vs. 13) 

Incidence levels of each of the payment groups were similar across all demographics, but those aged 12-
15 (64%), C2DEs (64%) and those without children in the household (60%) were the most likely to have 
exclusively consumed free films. 
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2.1.3 Consuming films online already owned in physical format 

As part of the same question used to assess payment, respondents were also asked: 

How many did you already own on DVD, Blu-ray or VHS? 

Table 2.1.3 outlines the proportion of people who downloaded or streamed films in the past three 
months who indicated that they already owned a certain percentage of these in a physical format:  

Table 2.1.3: Summary table: physical ownership of downloaded or streamed films 
Base: All those who downloaded or streamed films in the past three months 846 
100% already owned in physical format 4% 

Any already owned in physical format 19% 
None already owned in physical format 81% 

Mean number already owned in physical format18 1 

There has been no significant change in these figures since W1 2012. Of those who had downloaded or 
streamed films in the previous three months, 19% claimed to have already owned at least one of them in 
physical format; 4% all of them. The mean number already owned was one. 

2.1.4 Downloading or accessing free films online before purchasing 

Taking the number of films respondents had previously claimed they had paid for in the past three 
months, plus the number of physical purchases they had also indicated, respondents were asked:  

You indicated you have paid for [NUMBER] films in any format (digital or physical) in the past three months. How 
many of these had you previously downloaded or streamed online for free? 

Table 2.1.4 outlines the proportion of people who had purchased any films (physical or digital) in the past 
three months, who indicated they had previously consumed a certain number of them free online.  

Table 2.1.4: Summary table: downloading or streaming free films before purchasing 
Base: all who had paid for any films (physical or digital) in the past three months 1736 

100% previously accessed for free 8% 

Any previously accessed for free 16% 

None previously accessed for free 84% 

Mean number previously accessed for free 1 

There has been no change since W1 2012 in the proportion downloading or streaming free films before 
purchasing. 

Of those who had paid for films (physical or digital) in the past three months, 16% claimed to have 
previously downloaded or streamed at least one film free before purchasing; 8% all of them. The mean 
number of films paid for in the past three months, which had been previously accessed for free, was one. 
This is because a high proportion of people (84%) claimed that none of the films they purchased in the 
past three months had previously been consumed for free.  

                                                           
18 Note that we report only on the mean figures for these two metrics, as the median is zero in all cases. This is 
because the majority of those who consumed content in the past three months didn’t own any already in physical 
format, or hadn’t previously consumed paid-for content for free. 
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2.1.5 Legality of digital films downloaded or streamed 

The number of films calculated as being downloaded or streamed for free in the past three months was 
shown to respondents, and they were asked: 

You indicated that you have downloaded or streamed/accessed [NUMBER] films for free in the past three months. 
How many of these do you think were done so legally? 

As discussed in the music section, for this wave of research we also revised the questionnaire to 
accommodate consumption of infringing music and film content via paid-for services. Therefore, 
respondents were also shown the number of films they said that they had paid for, and were asked: 

You indicated that you have paid for [NUMBER] downloaded or streamed/accessed films in the past three months. 
How many of these do you think were done so legally? 

From this we were able to derive the number obtained illegally: as follows: 

(Total number of free films minus the number obtained legally) + 

(Total number of paid films minus the number obtained legally)  

This can be translated into proportions based on all digital films consumed for each respondent.  

Table 3.1.5 displays the percentages of people who fit into the four derived groups, along with the mean 
and median numbers for each:  

1. 100% legal represents those who indicated ‘all’ of the films they had downloaded or streamed for 
free were legal. 

2. Mix of legal and illegal was included anyone who was not in the above category but had a value 
greater than zero. 

3. 100% illegal comprises those who indicated that none of the paid or free films they had 
downloaded or streamed had been obtained legally. 

4. Any illegal is a combination of 2 and 3 above.  

Table 2.1.5: Summary of legality groups: downloaded or streamed films 

  % internet 
users aged 12+ 

% 12+ downloaded or 
streamed films in the 

past three months 

Mean number 
of files (past 

three months) 

Median number 
of files (past 

three months) 
Base 4728 844 844 844 
100% legal 11% 64% 9 3 

Mix of legal and illegal 2% 10% 
Total = 20 Total = 10 
Legal = 9 Legal = 5 

Illegal = 11 Illegal = 4 
100% illegal 4% 26% 19 4 
Any illegal 6% 36% Illegal =16 Illegal = 4 

There were no significant changes in these figures compared to W1. 

Thirty-six per cent of those who downloaded or streamed films in the past three months consumed at 
least one of them illegally; 26% consumed all of them illegally. As a percentage of the overall 12+ internet 
population, film infringement stands at 6%.  

The change in our calculations since the previous wave of this research has implications for making trend 
comparisons for film infringement levels. Taking the change into account, the figure for ‘100% illegal’ 
group has risen from 22% to 26%, and ‘any illegal’ has risen from 31% to 36%. But this is significant only at 
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the 95% level (not at the 99% level). Furthermore, using a like-for-like comparison, where calculations 
assume that all paid digital content was consumed legally (ignoring the number of paid music and films 
consumed illegally), there has been no significant change at all; the figures stand at 23% for ‘100% illegal’ 
and 34% for ‘any illegal.’ As with music, this suggests that there has been no significant movement in film 
infringement levels since W1. 

Those in the ‘mix of legal and illegal’ group claimed to consume as many films legally as the ‘100% legal’ 
group (nine). Those who consumed films exclusively unlawfully consumed 19 on average, but the median 
figure was much lower (four). 

The majority of those who consumed any films illegally online were male (60%) under 35 (78%), and ABC1 
(60%). 

2.1.6 Services used for downloading, streaming or sharing films 

The following table shows the top ten mentions for services used to download, stream or share digital 
films in the past three months: 

Table 2.1.6: Top ten services used for digital films19 

 

There have been no significant changes in the usage levels of any of the services covered since W1. 

YouTube was the most commonly-cited service for online films, with 35% of mentions. This compares to 
42% when we asked the same question in W1, which is a significant decrease. However, we think there 
was an element of over-claim for YouTube in the previous wave, with some people interpreting short 
video clips or film trailers as ‘films’. For Wave 2 we added a clarification to the film questions to make 
clear that it was full-length films we are interested in; it is therefore likely that the decrease for YouTube 
is a product of this change rather than an actual decrease. 

                                                           
19 Peer-to-peer (net) comprises Bittorrent software, uTorrent, Pirate Bay, Isohunt, Limewire, eDonkey/ eMule and Gnutella. 
Cyberlockers comprises Rapidshare, MediaFire and YouSendit. 
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Following YouTube, Lovefilm (25%) and Netflix (21%) had the next most mentions. uTorrent recorded the 
highest levels of mentions for a peer-to-peer service (11%). When aggregating all such P2P services, the 
total is 24% for films. 

• YouTube was the most-used service among 12-15 year olds at 43%. It also ranked higher among 
C2DEs (42%) than ABC1s (30%). 

• uTorrent also ranked higher among C2DEs (17%) than ABC1s (8%). 
• uTorrent was the second most-used service among those in the ‘100% illegal’ group, at 23%. 

YouTube gained more mentions, at 26%; as with music, this shows that all film content streamed 
on YouTube was deemed to be unlawful by a significant proportion of people. 

• Generally, all services (whether licensed or unlicensed) had higher incidence levels than average 
among the ‘mix of legal and illegal’ group. For example, YouTube was used by 60%, Netflix by 
41%, Lovefilm by 37%, and uTorrent by 20%. 

2.1.7 Total volume estimates for films – past three months 

This sub-section focuses on the data at a ‘volume’ level, covering the period August-October 2012. The 
following table shows total volume estimates for physical and digital films based on the sum of all 
individual volumes collected in this survey (subsequently grossed up to reflect the UK 12+ population). 

Table 2.1.7a: Volume and proportion estimates of physical and digital files: all films 

Type Volume % all films Description 

Physical 80m 37% Total number of films bought in physical format. 

Digital 95m 63% Total number of digital films consumed via downloading or streaming. 

Total 175m 100% Total number of digital and physical films consumed in past three months. 

Focusing on ‘digital’ films only, the split between paid and free digital files was as follows: 

Table 2.1.7b: Volume and proportions of paid and free: digital films only 
Type Volume % digital Description 

Paid 29m 31% Total number of films consumed online and paid for. 

Free 66m 69% Total derived number of films consumed online for free. 

Total 95m 100% Total number of digital films consumed in past three months. 

As we also know the number of physical films claimed to have been purchased on disc or tape in the past 
three months, we are able to assess the picture in terms of all film acquisitions (digital and physical), by  
adding  the paid digital volume figure above to the number of physical discs. 

Table 2.1.7c: Volume and proportions of paid and free films: physical and digital combined 
Type Volume % all films Description 

Paid 109m 62% 
Total number of films consumed online and paid for +  
total number of films bought in physical format. 

Free 66m 38% Derived number of films consumed online for free. 

Total 175m 100% 
Total number of digital films consumed +  
Total number of films bought in physical format in the past three months. 
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Focusing on infringement, the following table shows the total volume split of free downloaded or 
streamed films in terms of whether they were believed to have been obtained legally or illegally. 

Table 2.1.7d: Volume and proportions of legal and illegal: free digital films 

Type Volume % free digital Description 

Legal 24m 36% Total number of free films consumed legally. 

Illegal 42m 64% Derived number of free films consumed illegally. 

Total 66m 100% Total number of free digital films consumed in the past three months. 

Similarly, the following table shows the total volume split of paid downloaded or streamed films in terms 
of whether they were believed to have been obtained legally or illegally. 

Table 2.1.7e: Volume and proportions of legal and illegal: paid digital films 
Type Volume % paid digital Description 

Legal 27m 92% Total number of paid digital films consumed legally. 

Illegal 2m 8% Derived number of paid digital films consumed illegally. 

Total 29m 100% Total number of paid digital films consumed in the past three months. 

The previous two tables can be combined in order to assess the picture across all digital music, and this is 
outlined as follows: 

Table 2.1.7f: Volume and proportions of legal and illegal: all (paid + free) digital films 
Type Volume % all digital  Description 

Legal 51m 53% 
The number of free films that were downloaded or streamed online legally 
+ the number of digital films that were downloaded or streamed online and 
paid for 

Illegal 44m 47% 
The derived number of free films that were downloaded or streamed online 
Illegally in the past three months 

Total 95m 100% 
Total number of films downloaded or streamed online (paid or free) in the 
past three months 

As with the paid and free split, if we also assume that physical discs or tapes were all purchased legally20 
we can then incorporate this into the legal total in order to assess legality across all films.  

Table 2.1.7g: Volume and proportions of legal and illegal: physical and digital combined 
Type Volume % all films Description 

Legal 131m 75% 
The number of free digital files that were downloaded/streamed legally + 
the number of digital files that were downloaded/streamed and paid for + 
the number of physical films bought on disc in the past three months 

Illegal 44m 25% 
The derived number of films that were downloaded or streamed online 
Illegally in the past three months 

Total 175m 100% 
Total number of films downloaded or streamed online + the number of 
physical films bought on disc in the past three months 

                                                           
20 We have also made an assumption for the purpose of these calculations that all physical discs were obtained legally. It is likely 
that a small proportion of these were obtained from unlawful sources. 
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An estimated 44 million films were consumed illegally in the past three months – equating to 25% of all 
films (downloaded, streamed or bought in physical format).   
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2.2 Consumer spend on films and price sensitivity 
2.2.1 Quarterly films spend 

We asked respondents: 

Approximately how much have you spent on the following in the past three months? Please include money spent on 
other people, where they haven’t paid you back 

The following chart demonstrates the proportion of people who claimed that they spent anything on films 
in the past three months, along with the overall profile of spend among this group of people. 

Chart 2.2.1: Proportion of the population who have spent anything on films, and split of spend (past three 
months) 

  

Forty-five per cent of the total 12+ UK population spent any money on films as a category in the past 
three months, a significant increase since W1 when it was 42%. However, the proportions accounted for 
by specific items have remained the same. 

The total three-month spend estimate21 was £837m, equating to £15.6322 for every person in the UK. The 
average spent among people active in the category was £34.37 per person.  

The majority of spend on films in this period came from cinema (40%) and physical purchases (27%). 
Online film subscriptions and downloads combined accounted for only 6% of total spend. 

Those who consumed a mixture of legal and illegal films online claimed to spend almost the same amount 
on average as those who consumed films only legally (£37.30 v £39.82). This compared to £23 for the 
‘100% illegal group’. 

                                                           
21 Total spend estimates are calculated by adding up all spend values across respondents (grossed to 12+ population). 
22 Note that each individual component will not necessarily add to the total (average) exactly due to rounding 
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2.2.2 Willingness to pay (price sensitivity) 

Within the survey we set out to assess at what levels people would be willing to pay, both for individual 
films via a download service, and via a subscription service. A Gabor-Granger price sensitivity model was 
used for this purpose; an approach which delivers price elasticity to examine the likely effect of price 
changes on demand. It is important to note that the price points used in the survey were pre-determined 
i.e. they were not spontaneously offered by survey respondents. 

With regard to a download service, the following question was asked: 

Assuming you saw a newly released film on an online service that you wanted to own. The film would be near DVD 
quality, and you knew it was a reputable and reliable service. How likely would you be to download it if it was the 
following prices? 

The following chart displays the percentage of people in each of the legality behavioural groups 
(discussed earlier) who said they would be willing to pay (either quite likely or very likely) at certain price 
points: 

Chart 2.2.2a: Likelihood to pay for downloading films at different price options - single film 

 
Base: All 12+ in the UK that have downloaded/streamed films 100 % legally in the past three months(578) 100% illegal (179) 
legally and illegally (84* caution base under 100) 

Unsurprisingly, willingness to pay declined steadily as the proposed price of a film download increased, 
and likelihood was generally lower for those who downloaded or streamed only illegally. That said, over 
half (57%) of the ‘100% illegal’ group claimed they would pay at £3. Those who consumed digital films 
both legally and illegally were more likely to say they would purchase at the highest price point of £12.50 
(17%).  

The mean price willing to pay among the three groups were as follows:  

• 100% legal = £4.13 
• Mix of legal and illegal = £4.53 
• 100% illegal = £3.18 
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Focusing on a subscription service, we asked the following question: 

Assume that the following online service became available…   

A monthly subscription service allowing you to stream\access unlimited films from any internet connected device. 
All the films you want would be available in near DVD quality. The service would allow you to access the files offline. 
You would be allowed to cancel the service at any time. How likely would you be to subscribe at the following prices 
per month? 

Again, the following chart displays the percentage of people in each of the three legality behavioural 
groups who said they would be willing to pay (either quite likely or very likely) at certain price points: 

Chart 2.2.2b: Likelihood to pay for film subscription at different price options 

 

Base: All 12+ in the UK who have downloaded/streamed films 100 % legally in the past three months(578) 100% illegal (179) 
legally and illegally (84* caution base under 100) 

As with music downloads, willingness to pay declined steadily as the proposed price of a film subscription 
increased.  At an entry price of £4, the percentage of those who consumed a mix of legal and illegal films 
who claimed they would be willing to pay was 78%, falling to 70% for the ‘100% legal group’, and 52% for 
the ‘100% illegal’ group. 

At the top end of the price scale (£12) the ‘mix of legal and illegal’ group had the highest willingness to 
pay at 20%, whereas  the ‘100% legal’ group (11%) ‘100% illegal’ group (10%) were at similar levels to 
each other. 

Mean price willing to pay among the three legality groups were as follows: 

• 100% legal = £5.08 
• Mix of legal and illegal = £5.95 
• 100% illegal = £3.72 
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3. TV programmes 

TV programmes summary 
• Changes since W1 - Streaming of TV programmes online has increased significantly since W1 (from 

30% to 33% in the past three months). Overall consumption (i.e. including downloading) increased as 
a result; from 32% to 35%.  

The above point is reflected in two further significant increases:   

1. The percentage of internet users who had consumed free online TV programmes has 
increased from 30% to 33%. 

2. Among those who consume all their TV programmes legally, 45% claim to have used BBC 
iPlayer; this is a significant increase on W1 (41%) 

• Levels of infringement - There have been no significant changes in TV programme infringement 
levels since W1. Seven per cent of UK internet users aged 12+ are estimated to have downloaded or 
streamed at least one TV programme illegally over the period August-October 2012. Of those who 
had downloaded or streamed any content over the period, close to a fifth (19%) had done so illegally. 

• Payment for TV programmes - Eighty-seven per cent of those who had downloaded or streamed TV 
programmes in the past three months did all of it for free (equating to 30% of the 12+ internet 
population), with 13% having paid for anything, and 6% having paid for all them.  Although there 
have been no significant differences since W1 in terms of the proportions who fit into each of the 
payment groups, there has been an increase in the percentage of free consumption among all 
internet users aged 12+; this is because there are now more people streaming TV programmes online 
in general (and they are predominantly consumed for free). 

• Volumes of infringement - TV programme online copyright infringers were responsible for illegally 
downloading or streaming an estimated one-fifth (20%) of all TV programmes consumed on the 
internet. 

• Demographics - The vast majority of those who consumed any TV programmes illegally online were 
16-34 (57%) and ABC1 (61%). 

• Spend - TV programme infringers who accessed both legal and illegal content online claimed to 
spend the most on paid-for content (including physical rentals and purchases), spending on average 
£19.56 over the three-month period.  The 4% of internet users aged 12+ who consumed only illegal 
online content spent much less (£4.50). 
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3.1 Levels of TV programme copyright infringement 
3.1.1 Digital behaviour among internet users aged 12+: TV programmes 

The following table summarises general online behaviour for TV programmes: 

Table 3.1.1a: Summary of digital behaviour among internet users aged 12+: TV programmes 

Base: Internet users aged 12+ (4728) 
Various questions Downloaded Streamed 

Downloaded or 
streamed i.e. 
“consumed” 

Shared 
Downloaded, 
streamed or 

shared 

Ever done 13% 43%↑ 46% 2% 46% 

Done in past three months 9% 33%↑ 35%↑ 1% 35%↑ 

Mean number of files in past three 
months among those who’ve done activity 14 15 18 13  

Median number of files in past three 
months among those who’ve done activity 4 5 6 2  

Streaming of TV programmes was much more common than downloading, with 33% having done the 
former in the past three months, compared to 9% for the latter. The incidence of streaming TV 
programmes has seen a relatively small but significant increase from W1 when it stood at 30% (past three 
months). 

Just over a third (35%) of the online 12+ population had done at least one of the three activities in the 
past three months. The mean number of TV programmes downloaded in the past three months was 14, 
compared to 15 streamed. However, the median for both activities was lower at 4 and 5 respectively.  

The following table shows the demographic profile of each of the activity groups. 

Table 3.1.1b: Downloaded, streamed or shared TV programmes in past three months: profiles 
 Profiles Downloaders Streamers Sharers 
 Base 430 1658 65* 

Gender 
Male 63% 52% 68% 
Female 37% 48% 32% 

Age 

12-15 8% 8% 12% 
16-34 54% 49% 58% 
35-54 27% 28% 30% 
55+ 11% 15% 0% 

Socio-economic 
group23 

ABC1 68% 70% 59% 
C2DE 32% 30% 41% 

Presence of children 
in household 

Children in household 38% 37% 52% 
No children in household 62% 63% 48% 

Whereas ‘downloaders’ and ‘sharers’ of TV programmes were heavily male-skewed, streaming was much 
less  biased by gender (52:48). Streaming did have a slightly older profile than downloading, with 15% of 
55+ year-olds participating, compared to 11% for downloading. All three activities were skewed towards 
ABC1, although this was less pronounced for sharers.  

  

                                                           
23 Socio-economic group is not included for 12-15 year olds, so this profile is among 16+ year olds. 
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The following chart shows the penetration of each of the activities among sub-groups: 

Table 3.1.1c: Downloaded, streamed or shared TV programmes in past three months, by sub-group  

 

• Males were almost twice as likely as females to download TV programmes (11% v 6%), but levels were 
closer for streaming (35% and 32% respectively). 

• Those aged 16-24s had the highest incidence of streaming (49%). Penetration of streaming was higher 
among ABC1s (38%) than C2DEs (25%). 

Those who had downloaded, streamed or shared TV programmes online in the past three months were 
also asked the frequency with which they did so, and the results are shown in the following chart: 

Chart 3.1.1d: Frequency of downloading, streaming and sharing TV programmes 

 

Despite streaming being a much more popular activity than downloading with respect to TV programmes, 
both were done at a similar frequency among those who had done so at all; 46% claimed to download at 
least once a week, compared to 48% for streaming.  
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3.1.2 Payment for TV programmes downloaded or streamed online 

Using the total number of TV programmes that respondents indicated they had downloaded and 
streamed in the past three months, those who specified any were asked: 

You indicated you have downloaded or streamed [NUMBER] TV programmes in the past three months. How many 
did you pay for, either as a one off or as part of a subscription? 

Table 3.1.2 outlines the proportions of people and average (mean and median) number of files for four 
derived groups: 

1. 100% paid represents those who indicated they paid for ‘all’ of the TV programmes they had 
downloaded or streamed in the past three months. 

2. Mix of paid and free comprises anyone who was not in the above category but had a value 
greater than zero. 

3. 100% free included anyone with a value of zero (and had previously indicated they had 
downloaded or streamed at least one TV programmes). 

4. Any free is a combination of 2 and 3 above. 

Table 3.1.2. Summary of payment groups: downloaded or streamed TV programmes 

  % internet users 
aged 12+ 

% 12+ downloaded or 
streamed TV 

programmes in the past 
three months 

Mean number of files 
(past three months) 

Median number of files 
(past three months 

Base 4728 1743 1743 1743 
100% Paid 2% 6% 11 5 

Mix of paid and free 2% 7% 
Total =  33 Total =  10 
Paid =  12 Paid =  5 
Free =  21 Free =  5 

100% free 30% 87% 17 6 
Any free 33%↑ 94% Free = 17  Free =  6 

Eighty-seven per cent of those who had downloaded or streamed TV programmes in the past three 
months did all of it for free (equating to 30% of the 12+ internet population), with 13% having paid 
anything, and 6% having paid for all them. Although there have been no significant differences since W1 
in terms of the proportions who fit into each of the payment groups, there has been an increase in the 
percentage of free consumption among all internet users aged 12+; this is because there are now more 
people streaming TV programmes online in general (and these are predominantly consumed for free). 

The mean number of paid TV programmes was similar among the ‘100% paid’ group (11) and the ‘mix of 
paid and free’ group (12). 
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3.1.3 Consuming TV programmes online that are already owned in physical format 

As part of the same question used to assess payment, respondents were also asked: 

How many did you already own on DVD, Blu-ray or VHS? 

Table 3.1.3 outlines the proportion of people who downloaded or streamed TV programmes in the past 
three months who indicated that they already owned some or all of these in a physical format: 

Table 3.1.3: Summary table - physical ownership of downloaded or streamed TV programmes 
Base: All those who downloaded or streamed TV programmes in the past three months 1743 
100% already owned in physical format 2% 
Any already owned in physical format 9% 
None already owned in physical format 91% 
Mean number already owned in physical format24 1 

There has been no significant change in these figures since W1 2012. Nearly a tenth (9%) of those who 
had downloaded or streamed TV programmes in the past three months claimed already to own at least 
one of them in a physical format; 2% all of them. The mean number already owned was one. 

3.1.4 Downloading or accessing free TV programmes before purchasing 

Taking the number of TV programmes respondents  indicated they had paid for in the past three months, 
plus the number of physical purchases they had also indicated, respondents were asked:  

You indicated you have paid for [NUMBER] TV programmes in any format (digital or physical) in the past three 
months. How many of these had you previously downloaded or streamed or streamed online for free? 

Table 3.1.4 outlines the proportion of people who had purchased any TV programmes (physical or digital) 
in the past three months, who indicated they had previously consumed a certain number of them for free 
online. 

Table 3.1.4: Summary table - downloading or streaming free TV programmes before purchasing 
Base: all who had paid for any TV programmes (physical or digital) in the past three months 1037 
100% previously accessed for free 14%↓ 

Any previously accessed for free 26%↓ 
None previously accessed for free 74%↑ 

Mean number previously accessed for free 1 

Twenty-six per cent of those who had paid for TV programmes (in any format, excluding pay-TV) in the 
previous three months claimed to have previously downloaded or streamed at least one for free prior to 
purchase; 14% all of them. Both of these figures have fallen significantly since W1. However, this is most 
likely because we now include ‘physical rentals’ within the question asking about volumes consumed, 
rather than a real change in the market. 

The mean number of paid-for TV programmes in the past three months that were claimed to have been 
previously accessed for free was one. 

                                                           
24 Note that we report only  on the mean figures for these two metrics, as the median is zero in all cases. This is 
because the majority of those who consumed content in the past three months didn’t own any already in physical 
format, or had previously consumed paid-for content for free. 
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3.1.5 Legality of digital TV programmes downloaded or streamed 

The number of TV programmes calculated as being downloaded or streamed for free in the past three 
months was shown to respondents, and they were asked how many of these they thought were acquired 
legally:  

You indicated that you have downloaded or streamed/streamed [NUMBER] TV programmes for free in the past 
three months. How many of these do you think were done so legally? 

From this we were able to derive the number obtained illegally (total number of free files minus number 
obtained legally). If we assume that all paid-for files were obtained legally, and include these in the legal 
numbers, they can be translated into proportions based on all digital TV programme acquisitions for each 
respondent.  

Table 3.1.5 displays the percentages of people who fit into four derived groups along with the mean and 
median numbers for each: 

1. 100% legal represents those who indicated ‘all’ of the TV programmes they had downloaded or 
streamed for free were legal. 

2. Mix of legal and illegal comprises anyone who was not in the above category but had a value 
greater than zero. 

3. 100% illegal includes anyone who either indicated all TV programmes were paid for (so were not 
asked the question), or none of the free TV programmes they downloaded or streamed was 
obtained legally. 

4. Any illegal is a combination of 2 and 3 above.  

Table 3.1.5: Summary of legality groups: downloaded or streamed TV programmes 

  % internet 
users aged 12+ 

% 12+ downloaded or 
streamed TV 

programmes in the past 
three months 

Mean number 
of files (past 

three months) 

Median number 
of files (past 

three months 

Base 4728 1638 1638 1638 
100% legal 28% 81% 14 5 

Mix of legal and illegal 3% 7% 
Total =  58 Total =  20 
Legal =  32 Legal =  10 
Illegal =  26 Illegal = 7  

100% illegal 4% 11% 15 5 
Any illegal 7% 19% Illegal = 19 Illegal =  6 

There were no significant changes in these figures compared to W1. 

Nineteen per cent of those who had downloaded or streamed TV programmes in the past three months 
are estimated to have done at least some of this illegally, equating to 7% of internet users aged 12+. 
Eleven per cent are estimated to have done it all illegally, equating to 3% of all internet users. 

The majority of those who consumed any programmes illegally online were 16-34 (57%) and ABC1 (61%). 

The mean number of TV programmes accessed legally was higher among those in the ‘mix of legal and 
illegal’ group (32), than those in the ‘100% legal’ group (14). However, the mean number accessed illegally 
(26) was also higher than the ‘100% illegal’ group (15). Therefore the total number consumed by those 
who consumed TV programmes both legally and illegally was much higher than in the other two groups, 
at 58 (median 20). 
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3.1.6 Services used for downloading, streaming or sharing TV programmes 

The following table shows the top ten responses for services used to download, stream or share digital TV 
programmes in the past three months: 

Table 3.1.6: Top 10 services used for downloading, streaming or sharing TV programmes25 

 

Generally, the free services dominated the mentions in terms of downloading or streaming TV 
programmes online. BBC iPlayer was by far the most commonly-cited service used in the past three 
months (73%).26 Peer-to-peer services were used by 9% of people to download, stream or share TV 
programmes online. 

• Use of 4oD was significantly higher among those aged 16-24 than all other age groups, at 52%. 
• Use of ITV Player was significantly higher among females (42%) than males (35%) 
• Although the level of use of BBC iPlayer has not changed among all who consumed or shared 

programmes online in the past three months, it has significantly increased among the ‘100% legal 
group’; from 41% to 45%. 

  

                                                           
25 Peer-to-peer (net) comprises Bittorrent software, uTorrent, Pirate Bay, Isohunt, Limewire, eDonkey/ eMule and Gnutella. 
Cyberlockers consists of Rapidshare, MediaFire and YouSendit. 
26 Note that downloading TV programmes was not available on BBC iPlayer throughout fieldwork. This service became available 
shortly after fieldwork ended. 
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3.1.7 Total volume estimates for TV programmes: past three months 

This sub-section focuses on the data at a ‘volume’ level, covering the period August-October 2012. The 
following table shows total volume estimates for physical and digital TV programmes based on the sum of 
all individual volumes collected in this survey (subsequently grossed up to reflect the UK 12+ population). 

Table 3.1.7a: Volume and proportion estimates of physical and digital files: all TV programmes 

Type Volume 
% all TV 
programmes 

Description 

Physical 62m 18% Total number of TV programmes bought in physical format. 

Digital 273m 82% Total number of digital TV programmes consumed via downloading or streaming. 

Total 335m 100% 
Total number of digital and physical TV programmes consumed in past three 
months. 

Focusing on ‘digital’ TV programmes only, the split between paid and free digital files was as follows: 

Table 3.1.7b: Volume and proportions of paid and free: digital TV programmes only 
Type Volume % all digital  Description 

Paid 22m 8% Total number of TV programmes consumed online and paid for. 

Free 251m 92% Total derived number of TV programmes consumed online for free. 

Total 273m 100% Total number of digital TV programmes consumed in past three months. 

As we also know the number of physical TV programmes claimed to have been purchased on disc or tape 
in the past three months, we are able to assess the picture in terms of all TV programme acquisitions 
(digital and physical), by  adding  the paid digital volume figure above to the number of physical discs. 

Table 3.1.7c: Volume and proportions of paid and free TV programmes: physical and digital combined 

Type Volume 
% all TV 
programmes 

Description 

Paid 85m 17% 
Total number of TV programmes consumed online and paid for +  
total number of TV programmes bought in physical format. 

Free 251m 83% Derived number of TV programmes consumed online for free. 

Total 335m 100% 
Total number of digital TV programmes consumed +  
Total number of TV programmes bought in physical format in the past three 
months. 

Focusing on infringement, the following table shows the total volume split of free downloaded or 
streamed TV programmes in terms of whether they were believed to have been obtained legally or 
illegally. 

Table 3.1.7d: Volume and proportions of legal and illegal: free digital TV programmes 

Type Volume % free digital Description 

Legal 195m 78% Total number of free TV programmes consumed legally. 

Illegal 56m 22% Derived number of free TV programmes consumed illegally. 

Total 251m 100% Total number of free digital TV programmes consumed in the past three months. 
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If we are to assume that all paid files were obtained legally27, these can be added to the legal total in 
order to assess the picture across all digital TV programmes, and this is outlined as follows: 

Table 3.1.7e: Volume and proportions of legal and illegal: all (paid + free) digital  
Type Volume % all digital Description 

Legal 218m 80% 
Total number of free digital TV programmes consumed legally +  
Total number of paid digital TV programmes consumed (assumed as legal). 

Illegal 56m 20% Derived number of free TV programmes consumed illegally. 

Total 273m 100% Total number of digital TV programmes consumed in the past three months. 

As with the paid and free split, if we assume that physical discs or tapes were all purchased legally28 we 
can  incorporate this into the legal total in order to assess legality across all TV programme acquisitions 
(downloaded, streamed,  and in physical format). 

Table 3.1.7f: Volume and proportions of legal and illegal: physical and digital combined 

Type Volume 
% all TV 
programmes 

Description 

Legal 279m 83% 
Total number of free digital TV programmes consumed legally +  
Total number of paid digital TV programmes consumed (assumed as legal) + 
Total number of TV programmes bought in physical format. 

Illegal 56m 17% Derived number of TV programmes consumed illegally. 

Total 335m 100% 
Total number of digital TV programmes consumed +  
Total number of TV programmes bought in physical format in the past three 
months. 

An estimated 56 million TV programmes were consumed illegally in the past three months – equating to 
17% of all TV programmes (downloaded, streamed or bought in physical format).   

                                                           
27 We have made an assumption that all paid digital TV programmes are legal; it is possible that a small proportion of paid 
content attributed to ‘legal’ were obtained through unlicensed sites. 
28 We have also made an assumption for the purpose of these calculations that all physical discs were obtained legally. It is likely 
that a small proportion of these were obtained from unlawful sources. 
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3.2 Consumer spend on TV programmes  
3.2.1 Quarterly TV spend 

Respondents were asked: 

Approximately how much have you spent on the following in the past three months? Please include money spent on 
other people, where they haven’t paid you back 

The following chart demonstrates the proportion of people who claimed they spent anything on TV 
programmes (excluding pay-TV services) in the past three months, along with the overall profile of spend 
among this group of people. 

Chart 3.2.1: Proportion of the population who have spent anything on TV programmes, and split of spend  

  

Seventeen per cent of the total 12+ UK population spent any money on TV programmes (excluding pay-TV 
services) in the past three months.  This has increased significantly, from 13% in W1. However, the 
proportions accounted for by specific items have remained the same.  

The total three-month spend estimate29 was £269m, equating to £5.02 for every person in the UK. The 
average among those who spent any money on TV programmes in the past three months was £30.02 per 
person. The majority of spend on TV programmes in this period came from physical purchases (64%), 
while 12% was attributed to online downloads/streams. 

Those who accessed a mixture of legal and illegal online TV programmes spent the most on the category 
as a whole (£19.56), with ‘100% illegal’ spending the least (£4.50). The ‘100% legal’ group was in between, 
with £9.93.  

                                                           
29 Total spend estimates are calculated by adding up all spend values across respondents (grossed to 12+ population). 
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4. Computer software 

Computer software summary 
• Changes since W1 – There were no significant changes in the overall levels, the demographic profiles 

or the frequency of general computer software consumption online, compared to W1 2012.  

• Levels of infringement- There have been no significant changes to computer software infringement 
levels since W1. Two per cent of UK internet users aged 12+ are estimated to have downloaded or 
accessed at least one computer software product illegally over the period August-October 2012.  Of 
those who had downloaded or streamed any content over the period, 17% had done so illegally. 

• Payment for computer software- Of those who had downloaded or accessed computer software 
online in the past three months, 76% had consumed any of it for free (this equates to 7% of the 
internet population). Three-fifths (59%) had consumed all of their software for free, compared to 
24% who had paid for all of it.  

• Volumes of infringement – Online computer software copyright infringers were responsible for 
illegally downloading or streaming an estimated 36% of all computer software consumed on the 
internet. 

• Demographics - The vast majority of those who consumed any computer software products illegally 
online were male (68%), 16-34 (53%) and ABC1 (60%). 

• Spend - Those who consumed all their online software legally spent more (£26.66) on average on 
software products (including physical discs), than those who consumed any illegally (£20.49). 
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4.1 Levels of computer software copyright infringement 
4.1.1 Digital behaviour among internet users aged 12+: computer software 

The following table summarises general digital behaviour in the computer software category: 

Table 4.1.1a: Summary of digital behaviour among internet users aged 12+: computer software 

Base: Internet users aged 12+ (4728) 
Various questions Downloaded Accessed 

Downloaded or 
accessed i.e. 
“consumed” 

Shared 
Downloaded, 
accessed or 

shared 

Ever done 16% 12% 21% 2% 22% 

Done in past three months 9% 7% 12% 1% 13% 

Mean number of files in past three 
months among those who’ve done activity 6 16 13 6  

Median number of files in past three 
months among those who’ve done activity 2 2 3 1  

Downloading computer software was more common than directly accessing it online; 9% of those with 
internet access did the former in the past three months (compared to 7% for the latter). Just 1% of those 
with internet access claimed to have actively shared computer software during the same period. Thirteen 
per cent of the online 12+ population had done at least one of the three activities in the past three 
months.  

The mean number of software products accessed online in the past three months (16) was higher than 
the number downloaded (six). However, the medians were the same, at two.  

The following table shows the demographic profile of each of the activity groups. 

Table 4.1.1b: Downloaded, accessed or shared software in past three months: profiles 
  Downloaders Accessers Sharers 
 Base 488 373 61* 

Gender 
Male 72% 66% 85% 
Female 28% 34% 15% 

Age 

12-15 9% 14% 19% 
16-34 46% 49% 53% 
35-54 31% 25% 24% 
55+ 13% 12% 4% 

Socio-economic 
group30 

ABC1 67% 65% 65% 
C2DE 33% 35% 35% 

Presence of children in 
household 

Children in household 35% 44% 53% 
No children in household 65% 56% 47% 

As we have seen for the previous types, males, under 35s and ABC1s make up the majority of those who 
participated in all online activities relating to computer software.  

  

                                                           
30 Socio-economic group is not included for 12-15 year olds, so this profile is among 16+ year-olds. 



42 | P a g e  

 

Table 4.1.1c: Downloaded, accessed or shared software in past three months, by sub-group  

 

• Males were significantly more likely than females to have downloaded (14% v 5%) and accessed (9% v 
5%) computer software in the past three months.  

• Those aged 12-15 had the highest incidence of accessing software online, at 14%. 

Those who indicated that they had downloaded, accessed or shared computer software online in the past 
three months were also asked the frequency with which they did so, and the results are shown in the 
following chart: 

Chart 4.1.1d: Frequency of downloading, accessing and sharing computer software 

  

Accessing online was shown to be a more frequent activity than downloading, with 25% doing so most 
days (compared to 6% for downloading).  
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Question: Generally, how often do you [ACTIVITY] computer software through the internet? 
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4.1.2 Payment of computer software downloaded or accessed online 

Using the total number of computer software files that respondents indicated they had downloaded and 
accessed in the past three months, those who specified any were asked: 

You indicated you have downloaded or accessed [NUMBER] computer software in the past three months. How many 
did you pay for, either as a one off or as part of a subscription? 

Table 4.1.2 outlines the proportions of people and average (mean and median) number of files for four 
derived groups: 

1. 100% paid - represents those who indicated they paid for ‘all’ of the computer software they had 
downloaded or accessed in the past three months. 

2. Mix of paid and free - comprised anyone who was not in the above category but had a value 
greater than zero. 

3. 100% free - was derived from all those with a value of zero (and who had previously indicated 
that they had downloaded or accessed at least one software product). 

4. Any free - is a combination of 2 and 3 above. 

Table 4.1.2: Summary of payment groups: downloaded or accessed computer software 

  % internet users 
aged 12+ 

% 12+ downloaded or 
accessed computer 
software in the past 

three months 

Mean number of files 
(past three months) 

Median number of files 
(past three months) 

Base 4728 661 661 661 

100% paid 3% 24% 5 2 

Mix of paid and free 2% 18% 

Total =  23 Total =  10 

Paid =  11 Paid =  2 

Free =  12 Free =  5 

100% free 7% 59% 14 2 

Any free 10% 76% Free =  13 Free =  3 

There were no significant changes in these figures compared to W1. 

Of those who had downloaded or accessed computer software online in the past three months, 76% had 
consumed any of it for free (this equates to 7% of the internet population). Three-fifths (59%) had 
consumed all of their software for free, compared to 24% who had paid for all of it.  

The mean number of paid software products was higher among the ‘mix of paid and free’ groups (11) 
than the ‘100% paid’ group (five). 

There were no demographic differences among the sub-groups of interest, except that females (68%) 
were more likely than males (55%) to have exclusively consumed free software. 
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4.1.3 Consuming software online already owned in physical format 

As part of the same question used to assess payment, respondents were asked: 

How many did you already own on disc? 

Table 4.1.3 shows the proportion of people who had downloaded or accessed computer software in the 
past three months and  indicated that they already owned some of these in a physical format. 

Table 4.1.3: Summary table - physical ownership of downloaded or accessed computer software 
Base: All those who downloaded or accessed computer software in the past three months 661 
100% already owned in physical format 7% 
Any already owned in physical format 23% 
None already owned in physical format 77% 
Mean number already owned in physical format31 1 

There has been no significant change in these figures since W1 2012. Twenty-three per cent of those who 
had downloaded or accessed computer software products online in the previous three months claimed to 
have already owned at least one of them in physical format; 7% all of them. The mean number already 
owned was just one. 

4.1.4 Downloading or accessing free software online before purchasing 

Looking at the number of computer software products respondents had previously indicated they had 
paid for in the past three months, plus the number of physical purchases made, respondents were asked:  

You indicated you have paid for [NUMBER] computer software in any format (digital or physical) in the past three 
months. How many of these had you previously downloaded or streamed or accessed online for free? 

Table 4.1.4 outlines the proportion of people who had purchased any computer software (physical or 
digital) in the past three months, who indicated that they had previously consumed a certain number of 
them for free online.  

Table 4.1.4: Summary table: downloading or accessing free computer software before purchasing 
Base: all who had paid for any computer software (physical or digital) in the past three 
months 

722 

100% previously accessed for free 20% 

Any previously accessed for free 35% 

None previously accessed for free 65% 

Mean number previously accessed for free 2 

There has been no change in the proportion downloading or accessing free computer software online 
before purchasing since W1 2012. Thirty-five per cent of those who had paid for computer software (in 
any format) in the previous three months claimed to have previously downloaded or accessed at least one 
product for free prior to purchase; 20% all of them.  

The mean number of software products paid for in the past three months and claimed to have been 
previously accessed for free was two. 

                                                           
31 Note that we report only  on the mean figures for these two metrics, as the median is zero in all cases. This is 
because the majority of those who consumed content in the past three months didn’t own any already in physical 
format, or hadn’t previously consumed paid-for content for free. 
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4.1.5 Legality of computer software downloaded or accessed online 

The number of items of computer software calculated as being downloaded or accessed for free in the 
past three months was shown to respondents, and they were asked how many of these they thought had 
been obtained legally:  

You indicated that you have downloaded or streamed/accessed [NUMBER] computer software for free in the past 
three months. How many of these do you think were done so legally? 

From this we were able to derive the number of files obtained illegally (total number of free files minus 
number obtained legally). If we assume that all paid-for files were obtained legally, and include these in 
the legal numbers, they can be translated into proportions, based on all software acquisitions for each 
respondent.  

Table 4.1.5 displays the percentages of people who fit into four derived groups, along with the mean and 
median numbers for each: 

1. 100% legal represents those who indicated ‘all’ of the computer software they had downloaded 
or accessed online for free was legal. 

2. Mix of legal and illegal comprises all those who weres not in the above category but had a value 
greater than zero. 

3. 100% illegal accounts for anyone who either indicated all computer software they downloaded or 
accessed was paid for (so were not asked the question), or none of the free computer software 
products they downloaded or accessed online were obtained legally. 

4. Any illegal is a combination of 2 and 3 above.  

Table 4.1.5: Summary of legality groups: downloaded or accessed computer software 

  % internet 
users aged 12+ 

% 12+ downloaded or 
accessed computer 
software in the past 

three months 

Mean number 
of files (past 

three months) 

Median number 
of files (past 

three months) 

Base 4728 662 662 662 

100% legal 11% 83% 9 3 

Mix of legal and illegal 1% 7% 
Total =  23 Total =  10 
Legal =  14 Legal =  3 
Illegal =  10 Illegal =  2 

100% illegal 1% 11% 40 3 

Any illegal 2% 17% Illegal =  28 Illegal =  3 

There were no significant changes in these figures compared to W1. 

The vast majority (83%) of those who had downloaded or accessed computer software online in the past 
three months are estimated to have done it all legally. Eleven per cent are estimated to have done it all 
illegally, with 7% having done a mixture of both.  

The vast majority of those who consumed any computer software products illegally online were male 
(68%), 16-34 (53%) and ABC1 (60%). 

The mean number of legal computer software products downloaded or accessed was higher among the 
mix of ‘legal and illegal’ group (14) than the ‘100% legal’ group (nine).  
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4.1.6 Services used for downloading, accessing or sharing software online 

The following table shows the top ten responses for services used to download, stream or share digital 
computer software: 

Table 4.1.6: Top ten services used for digital computer software32 

 

Google search was the most popular method used to source computer software, with just over a third 
(35%) claiming to have done this in the past three months. Microsoft (27%) and the App Store / Apple 
Store (25%) were the next most popular services cited. The highest incidence of a peer-to-peer service 
was 9% for uTorrent. Aggregating all such P2P services indicates that they were used by 18% to source 
computer software. 

Significant findings among demographic and derived sub-groups are as follows: 

• App Store / Apple Store was significantly higher among 12-15 year olds than other age groups, at 
40%; this was also the most popular service used by this age group. 

• uTorrent was significantly higher among those who had accessed any software illegally, at 26%. 

  

                                                           
32 Peer-to-peer (net) consists of Bittorrent software, uTorrent, Pirate Bay, Isohunt, Limewire, eDonkey/ eMule and Gnutella. 
Cyberlockers consists of Rapidshare, MediaFire and YouSendit. 
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4.1.7 Total volume estimates for computer software: past three months 

This sub-section focuses on the data at a ‘volume’ level, covering the period August-October 2012. The 
following table shows total volume estimates for physical and online computer software, based on the 
sum of all individual volumes collected in this survey (subsequently grossed up to reflect the UK 12+ 
population). 

Table 4.1.7a: Volume and proportion estimates of physical and digital files: all computer software 

Type Volume 
% all 
software 

Description 

Physical 23m 24% Total number of software products bought in physical format. 

Digital 73m 76% Total number of digital software products consumed via downloading or accessing. 

Total 96m 100% Total number of digital and physical software products consumed in past three months. 

Focusing on ‘digital’ software products only, the split between paid and free digital files was as follows: 

Table 4.1.7b: Volume and proportions of paid and free: digital only 

Type Volume 
% all 
digital  

Description 

Paid 17m 23% Total number of software products consumed online and paid for. 

Free 57m 77% Total derived number of software products consumed online for free. 

Total 73m 100% Total number of digital software products consumed in past three months. 

As we also know the number of software products claimed to have been purchased on disc in the past 
three months, we are able to assess the picture in terms of all software products acquisitions (digital and 
physical), by adding the paid digital volume figure above to the number of physical discs. 

Table 4.1.7c: Volume and proportions of paid and free software products: physical and digital combined 

Type Volume 
% all 
software 

Description 

Paid 40m 41% 
Total number of software products consumed online and paid for +  
total number of software products bought in physical format. 

Free 57m 59% Derived number of software products consumed online for free. 

Total 96m 100% 
Total number of digital software products consumed +  
Total number of software products bought in physical format in the past three months. 

Focusing on infringement, the following table shows the total volume split of free downloaded or 
accessed software products in terms of whether they were believed to have been obtained legally: 

Table 4.1.7d: Volume and proportions of legal and illegal: free digital software products 

Type Volume 
% free 
digital 

Description 

Legal 30m 53% Total number of free software products consumed legally. 

Illegal 27m 47% Derived number of free software products consumed illegally. 

Total 57m 100% Total number of free digital software products consumed in the past three months. 
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If we assume that all paid software products were obtained legally 33, these can be added to the legal total 
in order to assess the picture across all digital software products. This is outlined as follows: 

Table 4.1.7e: Volume and proportions of legal and illegal: all (paid + free) digital  

Type Volume 
% all 
digital 

Description 

Legal 47m 64% 
Total number of free digital software products consumed legally +  
Total number of paid digital software products consumed (assumed as legal). 

Illegal 27m 36% Derived number of free software products consumed illegally. 

Total 55m 100% Total number of digital software products consumed in the past three months. 

As with the paid and free split, if we also assume that physical discs were all purchased legally34 we can 
incorporate this into the legal total in order to assess legality across all software products.  

Table 4.1.7f: Volume and proportions of legal and illegal: physical and digital combined 

Type Volume 
% all 
software 

Description 

Legal 70m 72% 
Total number of free digital software products consumed legally +  
Total number of paid digital software products consumed (assumed as legal) + 
Total number of software products bought in physical format. 

Illegal 27m 28% Derived number of software products consumed illegally. 

Total 96m 100% 
Total number of digital software products consumed +  
Total number of software products bought in physical format in the past three months. 

An estimated 27 million computer software products were consumed illegally in the past three months, 
equating to 28% of all computer software (downloaded, accessed online, or bought in physical format).  

                                                           
33 We have made an assumption that all paid digital software products are legal; it is possible that a small proportion of paid 
content attributed to ‘legal’ were obtained through unlicensed sites. 
34 We have made an assumption for the purpose of these calculations that all physical discs were obtained legally. It is likely that 
a small proportion of these were obtained from unlawful sources. 
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4.2 Consumer spend on computer software 

4.2.1 Quarterly computer software spend 

Respondents were asked: 

Approximately how much have you spent on the following in the past three months? Please include money spent on 
other people, where they haven’t paid you back 

The following chart demonstrates the proportion of people who claimed to have spent anything on 
computer software (online or physical) in the past three months, along with the overall profile of spend 
among this group of people. 

Chart 4.2.1: Proportion of the population who have spent anything on computer software, and split of spend (past 
three months) 

  

A tenth of the total 12+ UK population had spent any money on computer software in the past three 
months, and this has remained constant since W1   

The total three-month spend estimate35 was £254m, equating to £4.7536 for every person in the UK. The 
average among the people active in the category was £49.06 per person. 

Purchase of physical discs accounted for 73% of the total amount spent on computer software, with 
digital accounting for the remaining 27%. 

The mean spend on computer software was lower among those who claimed to have accessed any 
software illegally (£20.49), than those in the ‘100% legal’ group37 who had a mean spend of £26.66. 

                                                           
35 Total spend estimates are calculated by adding up all spend values across respondents (grossed to 12+ population). 
36 Note that each individual component will not necessarily add to the total exactly due to rounding 
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5. Books 

Books summary 
 

• Changes since W1 –  There were no significant changes in the overall levels, the demographic profiles 
of the frequency of general e-book consumption compared to W1 2012 

• Levels of infringement - There have also been no significant changes to e-book infringement levels 
since W1. One per cent of UK internet users aged 12+ were estimated to have downloaded or 
accessed at least one e-book illegally over the period August-October 2012.  Of those who had 
downloaded or accessed any e-books over the period, nearly one in eight (12%) had done so illegally. 

• Payment for e-books - A higher proportion of e-book consumers paid for all their e-books than in W1 
(50%, up  from 42%). This was accompanied by a significant decrease in the ‘mix of paid and free’ 
payment group, from 27% to 19%.  

• Volumes of infringement - Book online copyright infringers were responsible for illegally 
downloading or accessing an estimated 10% of all e-books consumed on the internet. 

• Demographics - Those who consumed any e-books illegally showed a different demographic profile 
to the other content types assessed. Although there was still a small male skew (53%), age is more 
evenly spread and generally older; 25-34s made up the highest proportion of infringers, at 39%, 
followed by 55+ year olds (16%). Sixty-three per cent of e-book infringers were ABC1. 

• Spend - Those who consumed all their e-books legally spent more (£34.80) on average on books 
(including physical books) than those who accessed any e-books illegally (£20.20). 

 

 

 

 

 

 

 

 

 

 

 

  

                                                                                                                                                                                              
37 The ‘legal’ groups are too small to break down further regarding spend. 
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5.1 Levels of book copyright infringement 
5.1.1 Digital behaviour among internet users aged 12+: e-books 

The following table summarises general digital behaviour in the books category: 

Table 5.1.1a: Summary of digital behaviour among internet users aged 12+: e-books 

Base: Internet users aged 12+ (4728) 
Various questions Downloaded Accessed 

Downloaded or 
accessed i.e. 
“consumed” 

Shared 
Downloaded, 
accessed or 

shared 

Ever done 14% 9% 17% 1% 17% 

Done in past three months 11% 5% 12% 1% 12% 

Mean number of files in past three 
months among those who’ve done activity 12 8 14 4  

Median number of files in past three 
months among those who’ve done activity 5 3 5 2  

Downloading e-books was more common than accessing them online without downloading - 11% of 
internet users aged 12+ had done the former in the past three months, compared to 5% for the latter. 
Just 1% shared books online. 

Twelve per cent of the online 12+ population had done at least one of these three activities in the past 
three months. The mean number of e-books downloaded in this period was 12, compared to eight 
accessed.  

The following table shows the demographic profile of each of the activity groups. 

Table 5.1.1b: Downloaded or accessed e-books in past three months: profiles 
  Downloaders Accessers38 
 Base 508 262 

Gender 
Male 47% 50% 
Female 53% 50% 

Age 

12-15 5% 7% 
16-34 41% 37% 
35-54 35% 34% 
55+ 19% 21% 

Socio-economic group39 
ABC1 74% 68% 
C2DE 26% 32% 

Presence of children in 
household 

Children in household 43% 40% 
No Children in household 57% 60% 

Unlike the other content types covered in this report, downloaders of e-books skewed slightly more 
female (53%). In contrast, those who accessed books online without downloading were split evenly 
between the genders. The age profile for both activities was also older than for other content types, with 
54% of downloaders and 55% of those who accessed books online being over 35. 

  

                                                           
38 Note: the base for sharers is too low to profile 
39 Socio-economic group is not included for 12-15 year olds, so this profile is among 16+ year olds. 
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The following chart shows the penetration of each of the activities among sub-groups: 

Table 5.1.1c: Downloaded, accessed or shared e-books in past three months, by sub-group  

 

• Those aged 25-34 (14%) and 35-44 (12%) had the highest levels of downloading e-books. 
• Incidence of downloading e-books was more than twice as high among ABC1s (13%) than among 

C2DEs (7%). 

Those who indicated that they had downloaded, streamed or shared books online in the past three 
months were also asked the frequency with which they did so, and the results are shown in the following 
chart:  

Chart 5.1.1d: Frequency of downloading, accessing and sharing e-books 

  

Accessing books was shown to be a more frequent activity than downloading, with 8% claiming to do the 
former at least once a week, compared to 20% for the latter.  
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5.1.2 Payment of e-books downloaded or streamed online 

Using the total number of e-books that respondents indicated they had downloaded and streamed in the 
past three months, those who specified ‘any’ were asked: 

You indicated you have downloaded or streamed [NUMBER] books in the past three months. How many did you pay 
for, either as a one off or as part of a subscription? 

Table 5.1.2 outlines the proportions of people and average (mean and median) number of files for four 
derived groups: 

1. 100% paid - represents those who indicated they paid for ‘all’ of the e-books they had 
downloaded or streamed in the past three months. 

2. Mix of paid and free - comprised anyone who was not in the above category but had a value 
greater than zero. 

3. 100% free - was derived from anyone with a value of zero (and had previously indicated they had 
downloaded or streamed at least one e-book). 

4. Any free - is a combination of 2 and 3 above. 

Table 5.1.2: Summary of payment groups – downloaded or accessed e-books 

  % internet users 
aged 12+ 

% 12+ downloaded or 
accessed e-books in the 

past three months 

Mean number of files 
(past three months) 

Median number of files 
(past three months) 

Base 4728 581 581 581 
100% paid 6% 50%↑ 13 5 

Mix of paid and free 2% 19%↓ 
Total =  23 Total =  10 
Paid =  11 Paid =  3 
Free =  12 Free =  5 

100% free 4% 31% 12 3 
Any free 6% 50%↓ Free =  12 Free =  4 

Half of those who had downloaded or accessed e-books online in the past three months had paid for all of 
them (equating to 6% of the 12+ online population); a significant increase since wave 1, when the figure 
stood at 42%. This was accompanied by a significant decrease in the ‘mix of paid and free’ group, from 
27% to 19%. Thirty one per cent had accessed all their books for free.  

The mean number of books paid for was similar (11) among the ‘mix of paid and free’ group and the 
‘100% paid group’ (13). 

Each of the payment groups had relatively even penetration levels across ages and socio-economic 
groups, but males (37%) were more likely than females (26%) to have accessed all their e-books for free. 

5.1.3 Consuming e-books online already owned in physical format 

As part of the same question used to assess payment, respondents were also asked: 

How many did you already own in hardback or paperback? 

Table 5.1.3 outlines the proportion of people who downloaded or accessed e-books in the past three 
months who indicated that they already owned a certain percentage of these in a physical format. 
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Table 5.1.3: Summary table - physical ownership of downloaded or accessed e-books 
Base: All those who downloaded or accessed e-books in the past three months 582 
100% already owned in physical format 3% 
Any already owned in physical format 16% 
None already owned in physical format 84% 
Mean number already owned in physical format40 1 

There has been no significant change in these figures since W1 2012. Sixteen per cent of those who had 
downloaded or accessed e-books in the previous three months claimed to have owned at least one of 
them in physical format already; 3% all of them. The mean number already owned was 1. 

5.1.4 Downloading or accessing free e-books before purchasing 

Taking the number of books respondents had previously indicated they had paid for in the past three 
months, plus the number of physical purchases they had also indicated, respondents were asked:  

You indicated you have paid for [NUMBER] books in any format (digital or physical) in the past three months. How 
many of these had you previously downloaded or accessed online for free? 

Table 5.1.4 outlines the proportion of people who had purchased any books (physical or digital) in the 
past three months, who indicated that they had previously consumed a certain number of them for free 
online.  

Table 5.1.4: Summary table - downloading or accessing free e-books before purchasing 
Base: all who had paid for any e-books (physical or digital) in the past three months 2529 
100% previously accessed for free 5% 

Any previously accessed for free 9% 

None previously accessed for free 91% 

Mean number previously accessed for free 1 

There has been no change in the proportion downloading or accessing free e-books before purchasing 
since W1 2012. Nine per cent of those who had paid for books (any format) in the previous three months 
claimed to have previously downloaded or accessed at least one e-book for free before purchase; 5% all 
of them. The mean number of books paid for in the past three months that were claimed to have been 
accessed for free previously was one. 

5.1.5 Legality of e-books downloaded or accessed online 

The number of books calculated as being downloaded or streamed for free in the past three months was 
shown to respondents, and they were asked how many of these they thought they had acquired legally:  

You indicated that you have downloaded or accessed [NUMBER] books for free in the past three months. How many 
of these do you think were done so legally? 

From this we were able to derive the number obtained illegally (total number of free files minus number 
obtained legally). If we assume that all paid-for files were obtained legally, and include these in the legal 
numbers, this can be translated into proportions, based on all e-book acquisitions for each respondent.  

                                                           
40 Note that we report only on the mean figures for these two metrics, as the median is zero in all cases. This is 
because the majority of those who consumed content in the past three months didn’t own any already in physical 
format, or hadn’t previously consumed paid-for content for free.  



55 | P a g e  

 

Table 5.1.5 displays the percentages of people who fit into four derived groups, along with the mean and 
median numbers for each: 

1. 100% legal represents those who indicated that ‘all’ of the e-books they had downloaded or 
accessed online for free were legal. 

2. Mix of legal and illegal comprised anyone who was not in the above category but had a value 
greater than zero. 

3. 100% illegal accounts for anyone who indicated either that all e-books were paid for (so were not 
asked the question), or that none of the free e-books they downloaded or accessed online were 
obtained legally. 

4. Any illegal is a combination of 2 and 3 above.  

Table 5.1.5: Summary of legality groups: downloaded or accessed e-books 

  % internet 
users aged 12+ 

% 12+ downloaded or 
accessed e-books in the 

past three months 

Mean number 
of files (past 

three months) 

Median number 
of files (past 

three months) 

Base 4728 582 582 582 

100% legal 11% 88% 14 5 

Mix of legal and illegal 1% 6% Total = 15  
legal = 4 

Illegal= 12 

Total = 6  
legal = 0 
Illegal= 3 

100% illegal 1% 6% 

Any illegal 1% 12% 

There were no significant changes in these figures compared to W1. 

Books had the lowest estimated illegal behaviour across the content types – close to one in eight (12%) of 
those who had downloaded or accessed e-books in the past three months are estimated to have accessed 
at least some of them illegally, with 6% indicating all of them were illegal.  

Those who consumed any e-books illegally showed a different demographic profile to the other content 
types assessed. Although there was still a small male skew observed (53%), age is more evenly spread and 
generally older; 25-34s made up the highest proportion of infringers, at 39%, followed by 55+ year olds 
(16%). Sixty-three per cent of e-book infringers were ABC1. 

The total mean and median number of e-books consumed was similar among those who infringed at all 
(15 and 6), and those who didn’t (14 and 5). 

5.1.6 Services used for downloading, accessing or sharing e-books 

The following table shows the top ten responses for services used to download, access or share e-books in 
the past three months: 

Table 5.1.6: Top 10 services used for e-books41 

                                                           
41 Peer-to-peer (net) consists of Bittorrent software, uTorrent, Pirate Bay, Isohunt, Limewire, eDonkey/ eMule and Gnutella. 
Cyberlockers consists of Rapidshare, MediaFire and YouSendit. 
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The e-book services mentioned were dominated by Kindle, with 76% of those who had downloaded, 
accessed or shared e-books in the past three months citing the Amazon brand. This was consistent across 
all demographics and sub-groups. 
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Base: All who have downloaded, accessed or shared  e-books in the past 3 months (585) 
Q. Which sites or service shave you used in the past 3 months to download, stream/access, or share computer software 
through the internet?  
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5.1.7 Total volume estimates for books: past three months 

This sub-section focuses on the data at a ‘volume’ level, covering the period August-October 2012. The 
following table shows total volume estimates for physical and e-books, based on the sum of all individual 
volumes collected in this survey (subsequently grossed up to reflect the UK 12+ population). 

Table 5.1.7a: Volume and proportion estimates of physical and digital files: all books 

Type Volume 
% all 
books 

Description 

Physical 121m 61% Total number of books bought in physical format. 

Digital 78m 39% Total number of e-books consumed via downloading or accessing. 

Total 198m 100% Total number of e-books and physical books consumed in past three months. 

Focusing on ‘digital’ books only, the split between paid and free digital files was as follows: 

Table 5.1.7b: Volume and proportions of paid and free: e-books only 

Type Volume 
% all e-
books 

Description 

Paid 47m 60% Total number of e-books consumed online and paid for. 

Free 31m 40% Total derived number of e-books consumed online for free. 

Total 78m 100% Total number of e-books consumed in past three months. 

As we also know the number of physical books claimed to have been purchased as hardbacks or softbacks 
in the past three months, we are able to assess the picture in terms of all book acquisitions (digital and 
physical), by adding the paid digital volume figure above to the number of physical books. 

Table 5.1.7c: Volume and proportions of paid and free books: physical and digital combined 

Type Volume 
% all 
books 

Description 

Paid 168m 85% 
Total number of e-books consumed online and paid for +  
total number of books bought in physical format. 

Free 31m 15% Derived number of e-books consumed online for free. 

Total 198m 100% 
Total number of e-books consumed +  
Total number of books bought in physical format in the past three months. 

Focusing on infringement, the following table shows the total volume split of free downloaded or 
accessed books in terms of whether they were believed to have been obtained legally or illegally. 

Table 5.1.7d: Volume and proportions of legal and illegal: free e-books 

Type Volume 
% free e-
books 

Description 

Legal 23m 76% Total number of free e-books consumed legally. 

Illegal 8m 24% Derived number of free e-books consumed illegally. 

Total 31m 100% Total number of free e-books consumed in the past three months. 
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If we are to assume that all paid-for books were obtained legally, these can be added to the legal total in 
order to assess the picture across all e-books, and this is outlined as follows: 

Table 5.1.7e: Volume and proportions of legal and illegal: all (paid + free) digital  

Type Volume 
% all e-
books 

Description 

Legal 70m 90% 
Total number of free e-books consumed legally +  
Total number of paid e-books consumed (assumed as legal). 

Illegal 8m 10% Derived number of free e-books consumed illegally. 

Total 78m 100% Total number of e-books consumed in the past three months. 

As with the paid and free split, if we also assume that physical books were all purchased legally, we can 
incorporate this into the legal total in order to assess legality across all books. 

Table 5.1.7f: Volume and proportions of legal and illegal – physical and digital combined 

Type Volume 
% all 
books 

Description 

Legal 191m 96% 
Total number of free e-books consumed legally +  
Total number of paid e-books consumed (assumed as legal) + 
Total number of books bought in physical format. 

Illegal 8m 4% Derived number of e-books consumed illegally. 

Total 198m 100% 
Total number of  e-books consumed +  
Total number of books bought in physical format in the past three months. 

An estimated 8 million e-books were consumed illegally online in the past three months – equating to 4% 
of all books (downloaded, accessed online, or bought in physical format).  
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5.2 Consumer spend on books and price sensitivity 
5.2.1 Quarterly books spend 

Respondents were asked: 

Approximately how much have you spent on the following in the past three months? Please include money spent on 
other people, where they haven’t paid you back 

The following chart demonstrates the proportion of people who claimed they spent anything in the past 
three months on books (e-books or paper copies), along with the overall profile of spend among this 
group of people. 

Chart 5.2.1: Proportion of the population who have spent anything on books, and split of spend (past three 
months) 

  

Forty-four per cent of the total 12+ UK population claim to have spent any money on books in the past 
three months, and this has remained constant since W1.  

The total three-month spend estimate42 was £595m, equating to £11.11 for every person in the UK.  The 
average among these people active in the category was £25.39 per person. 

The majority of spend from this period came from physical books (hardback or paperback), with nine-
tenths being attributed to this, while the remaining tenth was attributed to e-books. 

The mean spend was lower among those who claim to have accessed any e-books illegally (£20.20), 
compared to £28.93 for the ‘100% legal’ group43. 

                                                           
42 Total spend estimates are calculated by adding up all spend values across respondents (grossed to 12+ population). 
43 The ‘legal’ groups are too small to break down further regarding spend. 
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5.2.2 Willingness to pay (price sensitivity) 

Within the survey we set out to assess at what levels people would be willing to pay, both for individual 
books via a download service, and via a subscription service. A Gabor-Granger price sensitivity model was 
used for this purpose; an approach which delivers price elasticity to examine the likely effect of price 
changes on demand. It is important to note that the price points used in the survey were pre-determined 
i.e. they were not spontaneously offered by survey respondents. 

With regards to a download service, the following question was asked: 

Assuming you saw a new fiction e-book on an online service that you wanted to own. It would be high quality, and 
you knew it was a reputable and reliable service. How likely would you be to download it if it was the following 
prices? 

Unlike the other two content types where we asked about willingness to pay (music and films), the vast 
majority of e-books behaviour was claimed to be lawful. Therefore we can only look at the data relating to 
those who had downloaded or accessed any e-books illegally, compared to those who accessed them only 
legally.  The following chart displays likelihood to purchase (either quite likely or very likely) among these 
two groups, at each price point: 

Chart 5.2.2a: Likelihood to pay for downloading e-books at different price options: single e-book 

 
Base: All 12+ in the UK that have downloaded/accessed any e-books illegally (72*) 100% legally (509) in the past three months. 

For both legality groups, willingness to pay declined steadily as the proposed price of an e-book download 
increased. However, likelihood was lower for those who consumed any e-books illegally, at price points 
under £6 (£2 and £4). Above this point both groups show similar levels. 

The mean price willing to pay among the two groups were as follows: 

• Any illegal = £4.14 
• 100% legal = £3.64  
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Focusing on a subscription service we asked the following question: 

Assume that the following online service became available…   

A monthly subscription service allowing you to access ten e-books each month from any internet-connected device. 
You would be able to access the files offline but they could only be read through the service itself. You would be 
allowed to cancel the service at any time How likely would you be to subscribe at the following prices per month? 

The following chart displays likelihood to purchase (either quite likely or very likely) at each price point, 
among those who had downloaded or accessed any e-books illegally, compared to those who accessed 
them only legally: 

Chart 5.2.2b: Likelihood to pay for e-book subscription at different price options 

 

Base: All 12+ in the UK who have downloaded/accessed any e-books illegally (72*) 100% legally (509) in the past three months. 

A similar pattern was observed for a subscription service as for a download service, with willingness to 
pay declining steadily as the proposed price of an e-book download increased. Likelihood was slightly 
lower for those who consumed any e-books illegally, at price points under £10 a month, but relatively 
similar thereafter.  

The mean price willing to pay among the two groups were as follows: 

• Any illegal = £7.39 
• 100% legal = £3.43 
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6. Video games 

Video games summary 
• Changes since W1 – There were no significant changes in the overall levels, the demographic profiles 

or the frequency of general video games consumption online, compared to W1 2012.  

• Levels of infringement - There have also been no significant changes in video game infringement 
levels since W1. Two per cent of UK internet users aged 12+ are estimated to have downloaded or 
accessed at least one video game illegally over the period August-October 2012.  Of those who had 
downloaded or accessed any video games online over the period, close to a fifth (18%) had done so 
illegally. 

• Payment for video games- Of those who had downloaded or accessed video games in the past three 
months, 62% had downloaded or accessed at least some of them for free (equating to 6% of the 12+ 
online population). The ‘100% paid’ and ‘100% free’ groups both constituted 38%, with the remaining 
24% having done a mix of both.   

• Volumes of infringement - Video game online copyright infringers were responsible for illegally 
downloading or accessing an estimated 52% of all digital video games consumed on the internet. 

• Demographics - The vast majority of those who consumed any video games illegally were male (66%) 
and under 35 (91%). 

• Spend - Those who consumed all their online video games legally spent more (£38.48) on average on 
video games (including physical discs and cartridges) than those who accessed any software illegally 
(£24.84). 
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6.1 Levels of video game copyright infringement 
6.1.1 Digital behaviour among internet users aged 12+ - video games 

The following table summarises general digital behaviour in the video games category: 

Table 6.1.1a: Summary of digital behaviour among internet users aged 12+ – video games 

Base: Internet users aged 12+ (4728) 
Various questions Downloaded Accessed 

Downloaded or 
accessed i.e. 
“consumed” 

Shared 
Downloaded, 
accessed or 

shared 

Ever done 10% 11% 16% 2% 16% 

Done in past three months 6% 7% 10% 1% 10% 

Mean number of files in past three 
months among those who’ve done 
activity 

4 19 16 6  

Median number of files in past three 
months among those who’ve done 
activity 

2 2 3 3  

Levels of downloading and accessing video games online were shown to be similar (6% and 7% 
respectively in the past three months). Just 1% of internet users aged 12+ claimed to have shared video 
games in the past three months. 

A tenth of the online 12+ population had done at least one of these three activities in the past three 
months. While the mean number of video games accessed (19) was much higher than downloaded (four), 
the median numbers were exactly the same (two) for both activities. 

The following table shows the penetration of each of the activities among key subgroups: 

Table 6.1.1b: Downloaded, accessed or shared video games in past three months: profiles 
  Downloaders Accessers Sharers 
 Base 352 414 68* 

Gender 
Male 77% 70% 82% 
Female 23% 30% 18% 

Age 

12-15 18% 22% 20% 
16-34 62% 57% 65% 
35-54 17% 17% 14% 
55+ 4% 4% 2% 

Socio-economic 
group44 

ABC1 66% 59% 66% 
C2DE 34% 41% 34% 

Presence of children in 
household 

Children in household 44% 53% 56% 
No children in household 56% 47% 44% 

The profiles of people active across all three activities skewed towards males, under-35s and ABC1s. 
Sharers were significantly more likely to have children in the household (60%) when compared to the 
other two types.  

  

                                                           
44 Socio-economic group is not included for 12-15 year olds, so this profile is among 16+ year olds. 
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The following chart shows the penetration of each of the activities among key sub-groups: 

Table 6.1.1c: Downloaded, accessed or shared video games in past three months, by sub-group  

 

• Males were significantly more likely than females to have taken part in downloading (10% v 3%) and 
accessing (9% v 4%) video games online. 

• Younger age groups were also more likely to engage in all three activities – 12-15 year olds had the 
highest levels of downloading (16%) and accessing (22%) software online. 

• Those with children in the household were twice as likely as those without to access video games 
online (10% v 5%). 

Those who indicated that they had downloaded, accessed or shared video games online were also asked 
the frequency with which they did so, and the results are shown in the following chart: 

Chart 6.1.1d: Frequency of downloading, accessing and sharing video games 
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Accessing video games online was shown to be a more frequent activity than downloading, with 55% 
doing this at least once a week, compared to 18% for the latter. The more niche activity of sharing was a 
frequent activity among those who claimed to do it, with 58% saying they shared video games online at 
least once a week. 

6.1.2 Payment of video games downloaded or accessed online 

Using the total number of video games that respondents indicated they had downloaded and accessed in 
the past three months, those who specified ‘any’ were asked: 

You indicated you have downloaded or accessed [NUMBER] video games in the past three months. How many did 
you pay for, either as a one off or as part of a subscription? 

Table 6.1.2 outlines the proportions of people and average (mean and median) number of files for four 
derived groups: 

1. 100% paid – represents those who indicated they paid for all of the video games they had 
downloaded or accessed in the past three months. 

2. Mix of paid and free - comprised anyone who was not in the above category but had a value 
greater than zero. 

3. 100% free - was derived from anyone with a value of zero (and had previously indicated they had 
downloaded or accessed at least one video game). 

4. Any free - is a combination of 2 and 3 above. 

Table 6.1.2: Summary of payment groups: downloaded or accessed video games 

  % internet users 
aged 12+ 

% 12+ downloaded or 
accessed video games 

in the past three 
months 

Mean number of files 
(past three months) 

Median number of files 
(past three months) 

Base 4728 571 571 571 
100% paid 4% 38% 5 2 

Mix of paid and free 2% 24% 
Total =   20 Total =  7 

Paid =  6 Paid =  2 
Free =  13 Free =  3 

100% free 4% 38% 24 2 
Any free 6% 62% Free =  20 Free =  2 

There were no significant changes in these figures compared to W1. 

Of those who had downloaded or accessed video games in the past three months, 62% had downloaded 
or accessed at least some of them for free (equating to 6% of the 12+ online population). The ‘100% paid’ 
and ‘100% free’ groups both constituted 38%, with the remaining 24% having done a mix of both.  

The mean number of paid files was similar among those who paid for all their video games (five) and 
those who also obtained some for free (six). The median number of video games accessed among the 
‘100% free’ group (two) was much lower than the mean (24), suggesting an outlier effect. 

Females were more likely than males to have accessed all their video games for free (50% v 33%). 
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6.1.3 Consuming video games online already owned in physical format 

As part of the same question used to assess payment, respondents were also asked: 

How many did you already own on disc or cartridge? 

Table 6.1.3 outlines the proportion of people who downloaded or accessed video games in the past three 
months, who indicated that they already owned some of them in a physical format. 

Table 6.1.3: Summary table - physical ownership of downloaded or accessed video games 
Base: All those who downloaded or accessed video games in the past three months 571 
100% already owned in physical format 8% 
Any already owned in physical format 28% 
None already owned in physical format 72% 
Mean number already owned in physical format45 3 

There has been no significant change in these figures since W1 2012. Twenty-eight per cent of those who 
had downloaded or accessed video games online in the past three months claimed to have already owned 
some or all of them in physical format; 8% all of them. The mean number already owned was three. 

6.1.4 Downloading or accessing free video games online before purchasing 

Looking at the number of video games respondents indicated they had paid for in the past three months, 
plus the number of physical purchases, respondents were asked:  

You indicated you have paid for [NUMBER] video games in any format (digital or physical) in the past three months. 
How many of these had you previously downloaded or streamed or accessed online for free? 

Table 6.1.4 outlines the proportion of people who had purchased any video games (physical or digital) in 
the past three months, who indicated they had previously consumed a certain number of them for free 
online. 

Table 6.1.4: Summary table - downloading or accessing free video games before purchasing 
Base: all who had paid for any video games (physical or digital) in the past three months 1080 
100% previously accessed for free 12% 

Any previously accessed for free 23% 

None previously accessed for free 77% 

Mean number previously accessed for free 1 

Median number previously accessed for free 2 

There has been no change in the proportion downloading or accessing free video games online before 
purchasing since W1 2012. Twenty-three per cent of those who had paid for video games (any format) in 
the previous three months claimed to have previously downloaded or accessed at least one video game 
for free prior to purchase; 12% all of them. The mean number of paid-for video games in the past three 
months, claimed to have been accessed for free previously, was just one. 

  

                                                           
45 Note that we report only  on the mean figures for these two metrics, as the median is zero in all cases. This is 
because the majority of those who consumed content in the past three months didn’t own any already in physical 
format, or hadn’t previously consumed paid-for content for free. 
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6.1.5 Legality of video games downloaded or accessed online 

The number of video games calculated as being downloaded or accessed for free in the past three months 
was shown to respondents, and they were asked how many of these they thought they had obtained 
legally:  

You indicated that you have downloaded or streamed/accessed [NUMBER] video games for free in the past three 
months. How many of these do you think were done so legally? 

From this we were able to derive the number obtained illegally (total number of free files minus number 
obtained legally). If we assume that all paid-for files were obtained legally, and include these in the legal 
numbers, this can be translated into proportions based on all video games (downloaded or accessed 
online) for each respondent.  

Table 6.1.5 displays the percentages of people who fit into four derived groups, along with the mean and 
median numbers for each: 

1. 100% legal represents those who indicated that ‘all’ of the video games they had downloaded or 
accessed online for free were legal. 

2. Mix of legal and illegal comprised those who were not in the above category but had a value 
greater than zero. 

3. 100% illegal accounts for anyone who indicated either that all video games were paid for (so were 
not asked the question), or said that none of the free video games they downloaded or accessed 
online were obtained legally. 

4. Any illegal is a combination of 2 and 3 above.  

Table 6.1.5: Summary of legality groups – downloaded or accessed video games 

  % internet 
users aged 12+ 

% 12+ downloaded or 
accessed video games 

in the past three 
months 

Mean number 
of files (past 

three months) 

Median number 
of files (past 

three months) 

Base 4728 571 571 571 
100% legal 8% 82% 8 3 

Mix of legal and illegal 1% 7% Total = 49  
legal = 4 

Illegal= 46 

Total = 3  
legal= 0 

Illegal= 2 100% illegal 1% 11% 
Any illegal 2% 18% 

There were no significant changes in these figures compared to W1. 

Of those who downloaded or accessed video games in the past three months, 18% are estimated to have 
consumed at least some of them illegally, equating to 2% of internet users aged 12+; 11% (1% of internet 
users) consumed all of them illegally. Subsequently, a high majority (82%) are estimated to have 
consumed all of them legally.  

The mean number of illegal video games among those who had infringed at all (46) was much higher than 
the mean number consumed legally (four). However, the median of two was much lower than the mean 
among this group, showing that a high number of illegal games were attributable to a small minority of 
people.  

The vast majority of those who consumed any video games illegally were male (66%) and under 35 (91%).  
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6.1.6 Services used for downloading, accessing or sharing video games 

The following table shows the top ten responses cited for services used to download, stream or share 
digital video games: 

Table 6.1.6: Top 10 services used for digital video games46 

 

Xbox Live had the highest share of responses, at 23%, followed by Steam (19%) and Facebook (17%). Peer-
to-peer services were used by 16%, with uTorrent having the highest share of mentions, at 8%. 

Significant findings among both demographic and derived sub-groups are as follows: 

• Use of Steam was significantly higher among 16-24 year olds than other age groups, at 27%. 
Steam was also much more likely to be used by males (24%) than females (7%). Xbox Live was also 
used by a much higher proportion of males (27%) than females (14%). 

• Use of the App Store / Apple Store was much higher among 12-15 year olds than other age 
groups, at 29%. 

• Email had particularly high usage among sharers (29%) 
• Peer-to-peer services were used by close to a third (34%) of those who had done any unlawful 

downloading of video games in the past three months, with uTorrent having the highest levels 
(15%). 

  

                                                           
46 Peer-to-peer (net) consists of Bittorrent software, uTorrent, Pirate Bay, Isohunt, Limewire, eDonkey/ eMule and Gnutella. 
Cyberlockers consists of Rapidshare, MediaFire and YouSendit. 
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Q. Which sites or service shave you used in the past 3 months to download, stream/access, or share video games  
through the internet?  
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6.1.7 Total volume estimates for video games – past three months 

This sub-section focuses on the data at a ‘volume’ level, covering the period August-October 2012. The 
following table shows total volume estimates for physical and digital video games, based on the sum of all 
individual volumes collected in this survey (subsequently grossed up to reflect the UK 12+ population). 

Table 6.1.7a: Volume and proportion estimates of physical and digital content: all video games 

Type Volume 
% all video 
games 

Description 

Physical 60m 47% Total number of video games bought in physical format. 

Digital 68m 53% Total number of digital video games consumed via downloading or accessing. 

Total 128m 100% Total number of digital and physical video games consumed in past three months. 

Focusing on ‘digital’ video games only, the split between paid and free digital files was as follows: 

Table 6.1.7b: Volume and proportions of paid and free: digital video games only 
Type Volume % all digital  Description 

Paid 14m 20% Total number of video games consumed online and paid for. 

Free 54m 80% Total derived number of video games consumed online for free. 

Total 68m 100% Total number of digital video games consumed in past three months. 

As we also know the number of physical video games claimed to have been purchased on disc in the past 
three months, we are able to assess the picture in terms of all video game consumption (digital and 
physical, not including rentals), by adding the paid digital volume figure above to the number of physical 
discs/cartridges. 

Table 6.1.7c: Volume and proportions of paid and free video games: physical and digital 

Type Volume 
% all video 
games 

Description 

Paid 74m 58% 
Total number of video games consumed online and paid for +  
total number of video games bought in physical format. 

Free 54m 42% Derived number of video games consumed online for free. 

Total 128m 100% 
Total number of digital video games consumed +  
Total number of video games bought in physical format in the past three months. 

Focusing on infringement, the following table shows the total volume split of free downloaded or 
accessed video games in terms of whether they were believed to have been obtained legally or illegally. 

Table 6.1.7d: Volume and proportions of legal and illegal: free digital video games 

Type Volume 
% free 
digital 

Description 

Legal 19m 35% Total number of free video games consumed legally. 

Illegal 35m 65% Derived number of free video games consumed illegally. 

Total 54m 100% Total number of free digital video games consumed in the past three months. 
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If we are to assume that all paid-for video games were obtained legally47, these can be added to the legal 
total in order to assess the picture across all digital video games, and this is outlined as follows: 

Table 6.1.7e: Volume and proportions of legal and illegal: all (paid + free) digital  
Type Volume % all digital Description 

Legal 32m 48% 
Total number of free digital video games consumed legally +  
Total number of paid digital video games consumed (assumed as legal). 

Illegal 35m 52% Derived number of free video games consumed illegally. 

Total 68m 100% Total number of digital video games consumed in the past three months. 

As with the paid and free split, if we also assume that physical discs or cartridges were all purchased 
legally48, we can incorporate this into the legal total in order to assess legality across all video games. 

Table 6.1.7f: Volume and proportions of legal and illegal: physical and digital combined 

Type Volume 
% all video 
games 

Description 

Legal 93m 73% 
Total number of free digital video games consumed legally +  
Total number of paid digital video games consumed (assumed as legal) + 
Total number of video games bought in physical format. 

Illegal 35m 27% Derived number of video games consumed illegally. 

Total 128m 100% 
Total number of digital video games consumed +  
Total number of video games bought in physical format in the past three months. 

An estimated 35 million video games were consumed illegally in the past three months – equating to 27% 
of all video games (downloaded, accessed online, or bought in physical format). 

                                                           
47 As mentioned earlier, we have made an assumption throughout that all paid files are legal; it is likely that a small proportion of 
paid files attributed to ‘legal’ were obtained through unlicensed sites. 
48 We have made an assumption for the purpose of these calculations that all physical discs were obtained legally. It is likely that 
a small proportion of these were obtained from unlawful sources. 
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6.2 Consumer spend on video games 
6.2.1 Video games spend in the past three months 

Respondents were asked: 

Approximately how much have you spent on the following in the past three months? Please include money spent on 
other people, where they haven’t paid you back 

The following chart demonstrates the proportion of people who claimed to have spent anything on video 
games as a category in the past three months, along with the overall profile of spend by this group of 
people. 

Chart 6.2.1: Proportion of the population who have spent anything on video games, and split of spend (past three 
months) 

  

Sixteen per cent of the total 12+ UK population had spent any money on video games (comprising 
physical discs and digital files) in the past three months, and this has remained constant since W1. 

The total three-month spend estimate49 was £358m, equating to £6.6950 for every person in the UK.  The 
average spend among the people active in the category was £42.66 per person. 

The majority of spend in this period was on  items in physical format, with 83% being attributed to this; 
the remaining 17% is attributed to online video games (downloaded or accessed).  

The mean spend was lower among those who claim to have accessed any video games illegally (£24.84), 
compared to £38.48 for the ‘100% legal’ group51. 

                                                           
49 Total spend estimates are calculated by adding up all spend values across respondents (grossed to 12+ population). 
50 Note that each individual component will not necessarily add to the total exactly due to rounding 
51 The ‘legal’ groups are too small to break down further regarding spend. 
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